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With  Clarityn,  hayfever  sufferers  get  what  they  want; 
relief  from  symptoms  within  minutes1  -  nothing 
works  faster!  What's  more  they'll  stay  alert 
throughout  the  day2  and  be  sure  of  a  full  24  hours 
relief 3  from  a  single,  easy  to  swallow  tablet. 

With  Clarityn  you  get  all  the  peace  of  mind  you 
need.  Clarityn  doesn't  interact  with  alcohol.4  Clarityn 
does  not  cause  sedation.2  In  vitro  work  has  shown 
that  Clarityn  shows  selectivity  for  peripheral  over 
CNS  H1  receptors.5 

And  if  the  only  symptoms  are  itchy,  runny  eyes, 
Clariteyes  delivers  fast,  effective  relief.6 

Make  Clarityn  and  Clariteyes  your  recommended 
hayfever  treatment  this  season  -  it's  in  both  your 
customers'  am/ your  interests. 


Product  Information 

ityn:  Clarityn  tablets  contain  10mg  loratadine.  Indications:  For  the  relief  of  symptoms  associated  with  hayfever,  allergic  rhinitis  and  urticaria.  Dosage:  Adults  and  children  aged  12  and  over: 
blet  once  daily.  Contra-indications,  Precautions:  Hypersensitivity.  Pregnancy  and  lactation.  Side-effects:  Rarely,  fatigue,  nausea  and  headache.  Pack  sizes:  Cartons  of  5  tablets.  Retail  price: 
al  Category :\¥\.  Product  Licence  Number:  0201/0175.  Product  Licence  Holder:  Schering-Plough  Ltd,  Welwyn  Garden  City  AL7 1TW.  Date  of  last  revision:  August  1994. 
Clariteyes  Eye  Drops  contain  sodium  cromoglycate  Ph.Eur.2%  w/v.  Indications:  For  the  treatment  of  acute  seasonal  (allergic)  conjunctivitis  including  hayfever.  Dosage:  Adults,  children 
one  or  two  drops  into  each  affected  eye  up  to  four  times  daily.  Contra-indications,  Precautions:  Hypersensitivity.  Side-effects:  Transient  blurring  of  vision,  burning,  stinging  may 
Retail  price:  £3.95.  Legal  Category:^].  Product  Licence  Number:  0530/0356.  Product  Licence  Holder:  Norton  Healthcare  Ltd.,  Harlow,  Essex  CM19  5TT.  Date  of 
Prices  correct  at  the  time  of  going  to  press. 

Todays  Ther.  Trends,  1988;  6:  19-27.  2.  Berts  T.  era/.,  Proc.  XIII  Int.  Congr.  Allergol.  and  Clin.  Immunol.,  Montreux  1988;  74-79.  3.  Banov  C,  J.  Int.  Med.  Res. 
Plumm  H.  and  Bueckmann  M.,  Eur.  Acad,  of  Allerol.  and  Clin.  Immunol.,  Budapest,  May  1986  (abstract).  5.  Ann  H.S.,  Barnett  A.,  Eur.  J.  Pharmacol.,  1986;  127: 
eta  XXV  Concilium  Ophthalmologicum.  Proc.  25th  Int.  Ophthalmol.,  Rome,  May  1986;  1370-1373. 
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COMMENT 


A  s  companies  get  more  adept  at 
l\  products  from  prescription  to  sale  over  the 
r\  pharmacy  counter,  the  expectation  that 
X  AOTCs  will  take  their  place  in  primary 
healthcare  becomes  a  reality.  Five  more 
compounds  are  about  to  switch,  to  add  impetus 
to  a  transition  rate  that  has,  over  the  last  decade, 
outstripped  the  US  market  by  four  to  one.  Despite 
this,  UK  OTC  sales  still  languish  in  the  doldrums, 
with  1994  sales  up  a  mere  6.5  per  cent  on  1993. 
When  will  the  great  leap  forward  come?  Surely 
not  with  the  movement  of  ibuprofen  to  the 
General  Sales  List:  that  is  a  great  leap  backward. 

In  the  last  decade,  the  Proprietary  Association 
of  Great  Britain,  Government  ministers,  the 
industry,  pharmacists  et  al  have  talked  the  market 
up  to  no  avail.  In  that  time,  the  Government  has 
tried  in  vain  to  stem  the  prescribing  tide  by: 
delisting  some  1,974  medicines  from  NHS 
prescription;  introducing  PAC;  setting  indicative 
drug  budgets  for  GPs  while  making  others 
fundholders.  And  still  patients  flock  to  the  docs  ... 

Speakers  at  the  PAGB's  annual  conference  (p54) 
looked  for  the  reasons.  While  the  notion  of  a  free 
NHS  pill  for  every  ill  still  holds  sway,  GPs  are 
finally  being  encouraged  through  pressure  on 
their  time,  budgets  and  a  re-interpretation  of  their 
terms  of  service,  to  send  some  patients  to  the 
pharmacy.  They  may  do  this  provided  they  also 
offer  an  NHS  script  alternative,  an  offer  that 
becomes  attractive  if  the  OTC  is  cheaper  than  the 
script  tax. 

GPs  still  have  a  mental  block  about 
recommending  OTCs,  of  losing  control  of  a 
relationship  they  traditionally  dominate.  GSL 
ibuprofen  will  not  help  the  process.  While  they 
can  be  reassured  that  pharmacists  will  refer 
directly  patients  whose  symptoms  they  should 
not  treat,  the  grocer  is  not  in  the  same  league. 
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NEWS 


PSNC  ready  to 
agree  pay  deal 


The  shape  of  the  1995-96  remu- 
neration package  for  contractors 
in  England  and  Wales  will  be 
finalised  at  next  week's  meeting 
of  the  Pharmaceutical  Services 
Negotiating  Committee. 

The  settlement  will  come  into 
effect  from  September  1,  accord- 
ing to  financial  executive  Godfrey 
Horridge.  It  is  understood  that 
PSNC  has  accepted  the  revised 
2.5  per  cent  increase  in  the  global 
sum  offered  by  the  Department  of 
Health. 

There  will  be  no  retrospective 
payments  backdated  to  April  1, 
other  than  those  for  essential 
small  pharmacies.  The  script  fee 


of  93p  (as  proposed  by  the  DoH) 
and  the  professional  allowance 
will  be  adjusted  to  run  over  the 
remaining  seven  months  of  the 
year. 

It  is  believed  the  Committee 
has  tinkered  with  the  Depart- 
ment's proposal  on  the  profes- 
sional allowance  of  5761  at  1,100 
items,  rising  to  SI, 335  at  1,600, 
but  no  details  are  yet  available. 

Last  year's  script  volume  was 
down  on  estimates,  resulting  in 
an  underpayment  to  contractors 
which  has  been  picked  up  this 
year.  The  revised  forecast 
increase  in  scripts  for  1995-96  is 
2.275  per  cent. 


Cartoon  characters  Dr  R  U  Well 
and  pharmacist  Ivor  Remedy  have 
been  recruited  to  the  Wakefield 
healthcare  team  to  communicate 
proper  use  of  GP  and 
pharmaceutical  services.  The 
characters  will  appear  on 
promotional  materials  and  a 
Home  health  handbook'  to  be 
launched  in  the  autumn.  The  local 
medical  and  pharmaceutical 
committees  and  Wakefield 
Healthcare  created  the 
campaign,  publicised  here  by 
(left  to  right)  Mr  Remedy,  LPC 
chairman  Keith  Hyde  and  local 
CPs  Ors  Adam  Sheppard  and  R  U 
Well 


Dorrell  takes  over  as 
health  secretary 

Virginia  Bottomley  has  been 
ousted  from  her  post  as  secretary 
of  state  for  health  in  Wednesday's 
Cabinet  reshuffle.  She  now 
moves  over  to  the  National  Her- 
itage Department . 

Mrs  Bottomley,  a  minister  at 
the  Department  of  Health  since 
1989,  will  be  replaced  in  a  straight 
job  swap  with  heritage  secretary 
Stephen  Dorrell. 

Mr  Dorrell  was  junior  health 
minister  from  1990-92  and  has  a 
reputation  as  a  listener.  During 
his  first  speech  at  the  Depart- 
ment, Mr  Dorrell  praised  the 
British  pharmaceutical  industry 
as  a  "world-beater"  and  approved 
the  increased  use  by  CPs  of  alter- 
native therapies. 

Details  of  any  change  at  junior 
minister  level,  which  may  affect 
Gerry  Malone,  were  unavailable 
at  the  time  of  going  to  press. 


Preston  pharmacist 
charged  in  drugs  swoop 


A  Preston  pharmacist  is  to  appear 
before  Preston  magistrates  court 
on  August  1  on  charges  of  manu- 
I'acluring,  possession  and  intent 
to  supply  amphetamines  and 
methylamphetamines. 

The  charges  result  from  a  NW 
regional  drugs  squad  operation, 
codenamed  'Alchemy',  after 
which  Richard  Kershaw  was 
arrested  in  Manchester  late  on 
Monday  evening.  Fulwood  police 


and  Lancashire  drugs  squad  are 
alleged  to  have  recovered  250g  of 
each  drug  from  Mr  Kershaw. 

A  warrant  subsequently  exe- 
cuted at  Ribbleton  Pharmacy, 
Preston,  led  police  to  discover 
what  is  being  described  as  an 
"illicit  laboratory".  A  man  and  a 
woman  were  also  arrested;  they 
are  currently  being  held  on  police 
bail.  Forensic  experts  also  seized 
quantities  of  white  powder. 


Tanna  changes  tack  on  faxing 


Ashwin  Tanna  is  to  change  his 
approach  over  his  bid  to  end  pre- 
scription faxing. 

Following  free  of  charge  advice 
from  NPA  solicitor  David  Reiss- 
ner,  Mr  Tanna  is  not  to  pursue  his 
case  against  the  Royal  Pharma- 
ceutical Society  Council's  stance 
on  the  issue  -  unless  further 
developments  come  to  light . 

However,  Mr  Tanna  is  to  write 
to  Lambeth,  Lewisham  &  South- 
wark  Family  Health  Services 
Authority  over  a  local  case  of 
alleged  prescription  faxing  in  the 


light  of  advice  that  this  practic  e 
may  constitute  a  breach  of  a  con- 
tractor's Terms  of  Service. 

The  Drug  Tariff  states  that 
"Payment  [is]  for  services  pro- 
vided by  pharmacy  contractors  in 
respect  of  the  supply  of  drags, 
appliances  and  chemical  reagents 
supplied  against  prescriptions  at 
each  separate  place  of  business." 

Contractors  may  be  in  breach 
of  their  terms  by  claiming  pay- 
ment when  the  drugs  were,  in 
fact,  supplied  by  the  non-contract 
pharmacy,  he  argues. 


Scots  firm  up  position  on  methadone  supervision 


The  Pharmaceutical  Society  in 
Scotland  is  moving  towards  for- 
malising its  position  on  the  super- 
vised self-administration  of 
methadone. 

A  position  paper  prepared  by 
the  Scottish  Executive's  NHS 
Committee  is  likely  to  become 
official  policy,  pending  final  guid- 
ance by  the  Society's  Council  and 
the  inclusion  of  matters  such  as 
insurance  cover,  precautions 
against  hepatitis  infection  and 
disposal  of  waste. 

The  paper  has  been  circulated 
to  area  pharmaceutical  commit- 
tees and  other  interested  parties. 

So  far  110  pharmacists  have 


signed  up  to  the  Glasgow  Health 
Board  supervised  methadone 
scheme,  the  Scottish  Executive 
was  told  at  its  June  meeting.  The 
possibility  of  appointing  a  drug 
abuse  pharmacist  is  also  being 
pursued. 

The  Executive  is  to  raise  the 
advertising  of  Nytol  and  its  poten- 
tial abuse  with  the  Society's  law 
department.  Forth  Valley  APC 
has  drawn  attention  to  the 
increased  purchase  of  the  prod- 
uct by  teenagers  and  is  con- 
cerned about  the  extent  to  which 
advertising  could  be  used  to  pro- 
mote substances  which  are  liable 
to  abuse. 


Government  drives  forward  young  health 


The  Government  has  launched  its 
drive  to  improve  the  health  of 
young  people  (C&D  June  10, 
p912). 

The  initiative,  which  kicked  off 
on  July  3,  aims  to  maintain  the 
impetus  of  the  three-year-old 
Health  of  the  Nation  strategy  and 
also  to  trigger  activity  in  younger 
groups  in  the  wider  community. 

Young  people  aged  below  ten  to 
those  in  their  early  20s  will  be  tar- 
geted. Accidents  -  which  account 
for  the  majority  of  deaths  in  this 


age  group  -  represent  a  key  area. 

Targets  for  the  strategy 
include: 

©  sexual  health  -  to  reduce  con- 
ception in  under- 16s  by  50  per- 
cent by  2000  and  the  incidence  of 
gonorrhoea  b\  20  per  cent  by 
1995 

•  alcohol  misuse  -  to  reduce  the 
number  of  men  drinking  more 
than  21  units  per  week  and 
women  drinking  more  than  14  a 
week  to  18  and  7  per  cent  respec- 
tively by  2005 


•  smoking  -  to  reduce  smoking 
in  1 1-15-year-olds  to  6  per  cent  by 
1994 

•  drug  and  solvent  abuse  -  as 
outlined  in  the  White  Paper, 
'Tackling  Drugs  Together'.  Some 
30-60  per  cent  of  school-age  chil- 
dren are  thought  to  use  illegal 
substances. 

Other  target  areas  include: 
sunbathing  and  skin  cancer,  men- 
tal health,  suicide  and  self-harm, 
and  physical  activity,  nutrition 
and  the  energy  balance. 
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For  a  full  report  of  the  minister's  speech  to  the  PAGB,  see  p54-56 


NPA  appoints  D'Arcy  as  deputy  director 


The  NPA  Board  has  appointed 
John  D'Arcy  deputy  director. 

Mr  D'Arcy  joined  MaUinson 
House  staff  four  years  ago  and 
has  most  recently  served  as  phar- 
macist administrator. 

Durrington  win 

The  urbanisation  of  two  con- 
trolled localities  in  Wiltshire  will 
go  ahead,  following  the  failure  of 
a  local  medical  committee 
appeal. 

Wiltshire  Family  Health  Ser- 
vices Authority  decided  earlier 
this  year  (C&D  February  18, 
p250)  to  reclassify  the  parishes  of 
Durrington  and  Bulford  as  urban, 
leading  to  the  loss  of  235  dispens- 
ing patients  to  the  two  GP  prac- 
tices in  Durrington.  The  LMC's 
subsequent  appeal  was  rejected 
by  the  Appeals  Unit  in  Harrogate. 

The  surgeries  can  continue  to 
dispense  for  patients  outside  the 
designated  urban  area,  and  are 
expected  to  continue  the  collec- 
tion and  delivery  service  they 
operate  with  Boots,  bypassing 
the  village's  Edwards  Pharmacy. 

Sultan  Dajani,  Edwards'  phar- 
macy manager,  is  "pleased"  with 
the  Appeal  Unit's  decision,  effec- 
tive from  July  17.  "The  doctors 
have  had  their  own  way  for  so 
long,"  he  says. 


$  There  is  still  a  chance  to 
enter  C&D's  competition, 
which  offers  a  £1.000  prize  for 
the  best  initiative  to  promote 
the  profession  during 
Pharmacy  Week.  Entries 
should  reach  this  office  by  July 
14.  An  entry  form  can  be  found 
in  the  June  24  issue  of  C&D  or, 
alternatively,  contact  the  editor 
on  01 732  364422. 


NPA  director  Tim  Astill  says: 
"This  is  a  well  deserved  promo- 
tion. John  has  all  the  qualities  of  a 
good  Association  executive  ... 
Now  that  he  has  a  law  degree,  he 
has  the  right  qualifications." 


Wherever  possible,  pharmacists 
should  secure  the  cheapest  deal 
for  their  patients,  Kidderminster 
Community  Health  Council  is  rec- 
ommending, following  a  survey 
showing  that  one  in  three  scripts 
are  not  dispensed  for  financial 
reasons. 

The  survey  of  280  patients  at 
five  selected  GP  practices 
revealed  that  cost  also  deters  a 
fifth  of  patients  from  consulting 
their  GP,  that  some  patients 
exempt  from  char  ges  were  in  fact 


The  Royal  Pharmaceutical  Soci- 
ety has  published  guidelines  cov- 
ering t  he  recommendations  of  the 
working  group  into  regional  and 
branch  structure. 

The  1 1  recommendations  aim 
to  improve  inter-branch,  inter- 
professional and  branch  to  Soci- 
ety communication,  and  include: 
the  organisation  of  small,  infor- 
mal inter-branch  meetings  with  a 


Pharmacia  is  offering  stockists  of 
Nicorette  patches  free  one  for 
one  replacements  for  out  of  date 
stock. 

Out  of  date  packs  should  be 
sent,  by  August  31,  to  Goods 


•  Three  branch  secretaries  have 
also  been  appointed:  David 
Mitchell  (Yorkshire  and  East  Rid- 
ing), Roger  Obee  (Medway)  and 
Georgina  Thomas  (Swindon  and 
North  Wiltshire). 


paying  and  that  only  one-third  of 
interviewees  had  been  advised  by 
their  GP  about  free  prescription 
entitlement.  Local  pharmacists 
were  also  contacted  and  noted  a 
rise  in  the  number  of  private  pre- 
scriptions dispensed. 

Kidderminster  area  GPs  ami 
pharmacists  are  being  asked  to 
prominently  display  information 
about  free  prescription  entitle- 
ment. It  is  hoped  to  extend  the 
recommendations  to  neighbour- 
ing FHSAs. 


Council  member  in  attendance, 
the  circulation  of  consultative 
documents  by  Council  to  regions, 
and  the  promotion  of  proactive 
regional  relationships  by  Council 
members. 

Regions  are  also  being  recom- 
mended to  liaise  with  key  local 
personnel  over  seamless  care  and 
to  promote  continuing  education 
at  every  opportunity. 


Inwards.  Pharmacia  Ltd,  Free- 
post  MK15,  11  Knowle  Hill,  Mil- 
ton Keynes  MK58BR.  Packages 
should  indicate  quantity  to  be 
exchanged  and  be  marked  'stock 
returns'. 


Help  from  Asda 

A  GP  practice  in  Shoeburyness, 
Essex,  has  moved  its  surgery 
closer  to  an  Asda  supermarket 
with  the  help  of  £54,000  funding 
from  the  retailer. 

Boots'  welfare  milks 

Boots'  infant  formulas  1  and  2 
(900g)  are  now  available  to 
babies  under  one  under  the 
Welfare  Food  Scheme.  Formulas 
are  available  free  in  exchange  for 
a  dried  milk  token  or  for  £3.55  for 
Family  Credit  beneficiaries. 

Scottish  costs 

In  April,  Scottish  chemists  and 
appliance  suppliers  dispensed 
3,958,127  prescriptions, 
generating  ingredient  costs  of 
£30,631,549  and  gross  costs  of 
£36,620,684. 

Capel  incognito 

Croydon  LPC's  Pharmacy  Week 
sweatshirt  was  modelled  by 
Eileen  Capel,  dispensing 
assistant  at  one  of  Andrew 
McCoig's  Croydon  pharmacies, 
not  Julie  Short  as  stated  [C&D 
June  24,  p991).  Apologies  to  both 
ladies  for  the  confusion. 

Pharmacoeconomics  guide 

The  latest  College  of  Pharmacy 
Practice  guide,  the  third  in  the 
series,  covers  pharmaco- 
economics. Copies,  price  £4.50 
(members  £3.00),  can  be  obtained 
from  the  College.  Tel:  01203 
692400. 

Notts  care  centre 

A  £50,000  research  centre 
focusing  on  medicines 
assessment,  pharmaco- 
epidemiology and  pharmaco- 
economics (MAPP)  has  been 
opened  at  Nottingham  University. 

Script  admin 

Administration  of  the  NHS 
prescription  and  prescription 
charge  exemption  system  cost 
£34.5  million -£28m  due  to 
prescriptions  dispensed  by 
community  pharmacists  and 
appliance  suppliers. 

Transplant  Week 

Stocks  of  Organ  Donor  Register 
forms  are  available  on  0800 
555777,  in  anticipation  of  National 
Transplant  Week,  July  10-16. 


Hope  Hospital,  Salford,  is  to 
receive  hospital  pharmacists 
from  Namibia,  Mauritius  and 
Nigeria  to  its  clinical  pharmacy 
practice  training  programme. 


Free  one  for  one  Nicorette  stock 


Cost  deters  one  in  three  scripts 


RPSGB  beefs  up  branch  structure 
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Shucksmith  back 
on  Register 

Michael  Shucksmith,  of  Fording- 
bridge,  Hampshire,  has  been 
restored  to  the  Register  after 
being  st  ruck  off  last  year  for  theft  . 

The  Royal  Pharmaceutical  Soc- 
iety Statutory  Committee  re- 
moved Mr  Shucksmith  in  Febru- 
ary, 1994,  after  he  pleaded  guilty 
at  Lymington  magistrates  court 
on  February  1,  1993,  to  stealing 
£31.10  from  Locks  Pharmacy 
Fordingbridge.  Twelve  similar 
offences  were  also  asked  to  be 
taken  into  consideration. 

Mr  Shucksmith  told  the  Com- 
mittee he  deeply  regretted  his 
shameful  actions. 

Chairman  Gary  Flather  said  the 
Committee  had  borne  in  mind  Mr 
Shucksmith  s  previous  good  char- 
acter, his  remorse  and  the  fact 
that  he  had  reported  himself  to 
the  Society. 

Patel  restored 

A  Tooting,  London,  pharmacist, 
struck  off  in  1992  for  failing  to 
exercise  effective  control  over 
the  sale  of  drugs  known  to  be 
abused,  has  been  restored  to  the 
Register. 

Mahendra  Patel,  superinten- 
dent pharmacist  of  Armfields 
( Chemists )  had  been  found  guilty 
of  supplying  more  than  500  litres 
of  codeine  linctus  and  almost  40 
litres  of  Phensedyl  from  the  phar- 
macy between  January  1  and 
October  26,  1989. 

Mr  Patel  apologised  to  the 
Statutory  Committee  for  the  "silli- 
ness" of  his  actions. 

Chairman  Gary  Flather  said 
that  in  Mr  Patel's  favour  was  his 
recognition  that  professional 
men  did  not  behave  in  the  way  he 
had  done. 


Catalogue  of  complaint 


A  Dumfriesshire  pharmacist,  who 
supplied  a  patient  with  eye  drops 
that  could  have  cost  him  his  sight, 
has  been  struck  off  by  the  Royal 
Pharmaceutical  Society's  Statu- 
tory Committee. 

Moses  Kungu  gave  a  patient  the 
eye  drops  at  his  pharmacy  in 
Delhi  Road,  Eastriggs,  on  May  28 
last  year  without  a  prescription 
and  without  trying  to  make  eon- 
tact  with  the  patient's  GP. 

The  Committee  heard  this  was 
just  one  of  a  catalogue  of  com- 
plaints against  the  pharmacist. 

Josselyn  Hill,  solicitor  to  the 
Society,  told  the  Committee  that 
Mr  Kungu  had  "apparently 
ignored"  requests  for  him  to  pro- 
vide a  satisfactory  closure 
between  the  pharmacy  and  the 
newsagents  next  door,  also 
owned  by  him.  Mr  Kungu's  ver- 
sion of  a  security  door  was  a 
piece  of  expanding  garden  trellis. 

Another  complaint  concerned 


the  dispensing  of  out  of  date  Tro- 
syl.  The  expiiy  date  had  been 
amended  with  a  Biro.  Mr  Kungu 
previously  admitted  dispensing 
the  item,  but  denied  altering  the 
expiry  date. 

Thirdly,  it  was  alleged  that  a 
pharmacist  was  only  employed 
for  28  of  the  40  hours  per  week 
that  one  of  Mr  Kungu's  pharma- 
cies was  open. 

A  fourth  complaint  concerned 
his  persistent  refusal  to  improve 
standards;  since  opening  in  1993, 
there  had  been  no  sink  in  the  dis- 
pensary, no  dispensing  balance 
and  several  missing  ceiling  tiles. 

Mr  Kungu  admitted  that  he 
knew  he  had  broken  the  law  by 
dispensing  the  eye  lotion,  but  said 
he  had  gone  to  his  pharmacy  "on 
a  mission  of  mercy"  to  help  a  man 
suffering  agony  with  his  eyes. 

He  claimed  that  he  had  had 
great  financial  difficulties,  which 
had  prevented  him  from  making 


some  of  the  improvements  he 
would  have  liked. 

The  Committee  found  Mr 
Kungu  guilty  of  misconduct  and 
ordered  that  his  name  be  struck 
off.  He  has  three  months  to 
appeal. 

Announcing  the  decision, 
chairman  Gary  Flather  said  the 
Committee  accepted  that  Mr 
Kungu  was  caring  and  compas- 
sionate, but  that  his  failure  to 
replace  the  trellis  and  to  put  right 
working  conditions  were,  in 
themselves,  sufficient  to  render 
him  unfit  to  be  a  pharmacist. 

The  incident  with  the  eyedrops 
and,  to  a  lesser  extent,  the  fre- 
quent lack  of  a  pharmacist  on  the 
premises  were  also  deemed  seri- 
ous misconduct, 

The  worst  aspect  of  this  kind  of 
case,  however,  concluded  the 
Committee,  was  that  Mr  Kungu 
seemed  to  work  on  the  principle 
of  'I  know  best'. 


Illegal  CD  supply  sees  Pindolia  struck  oft 


A  pharmacist,  who  conspired 
with  a  GP  to  supply  controlled 
drugs  illegally,  has  been  struck 
off  the  Register. 

The  Statutory  Committee  of  the 
Royal  Pharmaceutical  Society 
heard  that  Ramesh  Pindolia  of 
Edgware  was  found  guilty  after  a 
month-long  trial  at  Southwark 
Crown  Court  in  December,  1989, 
of  conspiring  with  Dr  Pridan  Dhir 
to  supply  Controlled  Drugs, 
including  temazepam,  after 
which  Mr  Pindolia  was  sentenced 
to  12  months'  imprisonment. 

Josselyn  Hill,  solicitor  to  the 
Society,  told  the  Committee  the 


conspiracy  involved  four  major 
elements:  13  cases  where  the 
patient  and  address  were  non- 
existent, 31  where  the  address 
existed  but  the  patient  did  not 
live  there,  seven  where  the  name 
and  address  were  correct  but  the 
patients  had  not  consulted  Dr 
Dhir  or  received  the  specified 
drugs  and  1 1  where  all  the  details 
were  correct  and  the  drugs  were 
supplied  but  the  patients  had 
never  consulted  Dr  Dhir,  al- 
though he  had  signed  the  scripts. 

The  temazepam  and  other 
drugs  involved  were  all  known  to 
be  abused  by  addicts. 


Mr  Pindolia  told  the  Committee 
he  had  suffered  "a  dreadful  pun- 
ishment" and  he  would  make  sure 
he  would  never  do  anything  like  it 
again. 

He  submitted  that  Dr  Dhir  had 
only  been  admonished  by  the 
General  Medical  Council  and  was 
still  practising  and  it  would  be 
unfair  for  him  to  suffer  a  greater 
punishment, 

Announcing  the  striking  off 
order,  chairman  Gary  Flather  said 
the  Committee  had  to  be  consis- 
tent and  uphold  the  dignity  of  the 
profession,  so  his  name  must  be 
erased. 


Pharmacist  judged  a  'blemish'  on  the  profession 


A  pharmacist  who  allegedly  swin- 
dled the  Halifax  Building  Society 
out  of  more  than  £250,000  has 
been  struck  off  by  the  Royal  Phar  - 
maceutical Society  Statutory 
Committee. 

Josselyn  Hill  told  the  Commit- 
tee how  Mr  Kansal,  from  Man- 
chester, obtained  a  cheque  for 
£150,000  from  the  Halifax  on  a 
property  owned  by  himself  and 
his  wife  in  Hornchurch,  Essex, 
five  days  after  he  was  declared 
bankrupt. 

Then  he  obtained  £116,000 
cash  from  the  same  building  soci- 
ety, and  on  the  same  day  his  wife 
took  £104,000  in  cash  concealed 
in  a  plastic  bin  liner  to  India. 

Mr  Kansal  appeared  at  Snares- 


brook  Crown  Court  on  February 
18,  1992,  where  he  was  convicted 
on  two  counts  of  obtaining  prop- 
erty by  deception,  one  of  remov- 
ing property  while  bankrupt  and 
one  of  failing  to  account  for  prop- 
erty while  bankr  upt.  He  was  sen- 
tenced to  15  months  in  prison. 

Mr  Kansal  maintains  his  inno- 
cence and,  after  a  succession  of 
unsuccessful  appeals,  he  is 
believed  to  be  taking  his  case  to 
t  he  European  Court  of  Justice. 

"I  genuinely  believed  the  bank- 
ruptcy matter  had  been  dealt 
with,"  he  said,  claiming  that  the 
'bin  liner'  money  had  been  taken 
by  his  wife  to  pay  debts  in  India. 

Dur  ing  the  hearing,  however,  it 
became  apparent  that  Mr  Kansal's 


self-pronounced  previous  good 
character  and  his  claim  not  to 
have  been  involved  in  any  other 
dishonesty  were  untrue. 

Mr  Hill  revealed  that  he  had 
been  reprimanded  twice  before 
by  the  Committee  for  selling 
drugs  without  the  presence  of  a 
pharmacist,  plus  one  labelling 
offence  and  another  for  the 
"appalling"  state  of  a  pharmacy 
being  run  by  him. 

Defending  Mr  Kansal,  Robert 
Jordan  said  that  the  people  of 
Huddersfield,  where  the  pharma- 
cist had  his  practice,  were  full  of 
praise  for  the  way  Mr  Kansal  had 
built  up  his  business. 

"He  has  lost  his  substantial 
property  in  Essex,  his  good  name, 


his  ability  to  operate  on  his  own, 
to  obtain  credit  and  he  remains 
bankrupt.  All  he  has  left  is  his 
ability  to  work  as  a  pharmacist," 
said  Mr  Jordan. 

The  Committee  found  Mr 
Kansal  unfit  to  practise  as  a  phar- 
macist and  ordered  that  his  name 
be  removed  from  the  Register. 

Announcing  the  decision,  Com- 
mittee chairman  Gary  Flather 
branded  Mr  Kansal  "a  liar".  In  par- 
ticular, his  failure  to  account  for' 
the  £104,000  spirited  away  by  his 
wife  in  the  plastic  bin  liner,  con- 
stituted a  "blemish"  which  the 
profession  could  not  counte- 
nance. "He  blames  everybody 
else  ...  except  himself.  He  does 
not  belong  in  this  profession." 
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PHARMACIST  PEN  PORTRAIT 


Susan  Gettins 


•  Qualified  in  1984  after  pre-reg 
at  Stockport  Hospital,  Cheshire. 
Graduated  the  previous  year  from 
Manchester  University. 

•  Career  Since  1984  has  worked 
as  a  short- and  long-term  locum  in 
over  100  pharmacies  throughout 
England,  including  London,  Man- 
chester, Plymouth,  the  Isle  of 
Wight,  Suffolk  and  Liverpool. 

In  that  period,  Susan  also  did  a 
two-year  spell  as  superintendent 
and  director  of  Walter  &  Evans  in 
Eccles,  Manchester,  and  was 
manager  at  Standcrest  Pharmacy 
in  Cheetham  Hill  for  two  years. 
She  has  been  pharmacy  manager 
of  Fords  Chemist  in  Toxteth,  Liv- 
erpool, for  the  last  year,  looking 
after  around  100  registered 
addicts. 

•  Committees  Attends  LPC  and 
local  Society  branch  meetings, 
but  believes  in  "sorting  things  out 
for  oneself.  Consequently,  has 
initiated  several  projects,  includ- 
ing a  delivery  service,  patient 
referral  forms,  devising  a  new 
Society-  and  police-approved  CD 
register  for  use  in  her  pharmacy, 
negotiating  a  needle  exchange 
scheme  with  Liverpool  Health 
Commission  and  putting  forward 
a  contract  with  the  social  ser- 
vices for  the  care  of  the  mentally 
ill  in  the  community. 

Susan  also  believes  in  involving 
her  team  -  Tracey  Bowen.  Jane 
Russell  and  Susan  Norgain  -  in  all 
aspects  of  running  the  pharmacy 
and  has  arranged  visits  to  the 
drug  rehabilitation  centre  and  the 
district  nurse. 

•  Interests  Foreign  travel, 
including  India,  South  America, 
Egypt,  Borneo  and  Thailand  Pre- 
viously competed  in  Latin  Ameri- 
can and  ballroom  dancing  cham- 
pionships, and  has  also  taught  the 
art. 

•  Pharmacy  philosophy  Great 
believer  in  contribution  of  staff  to 
standards  of  community  phar- 
macy, and  blames  bad  managers 
for  bad  staff.  "Having  been  in  so 
many  pharmacies,  I  have  seen 
some  amazingly  low  standards. 
Pharmacists  are  not  assertive 
enough.  We  need  to  ensure  they 
are  proper  managers." 


Ibuprofen 
free-for-all: 
where  has  all 
the  pharmacy 
care  gone? 

Dotty  is  upset!  All  my  girls 
are  upset!  At  first,  I  was 
perplexed,  not  understanding 
the  problem,  but  having  been 
shown  Counterpoints,  July  1,  I 
can  understand  -  and  now  I 
am  upset  too!  For  the  first 
time  in  the  UK,  ibuprofen  has 
been  given  a  GSL  licence, 
such  that  any  Tom,  Dick  or 
Harry  can  sell  without  any 
supervision  a  drug  which 
hitherto  was  subject  to 
Pharmacy  only  control. 

I  am  proud  of  my  girls, 
because  ever  since  ibuprofen 
started  the  trend  towards  the 
easier  public  availability  of 
potent  but  effective 
medicines,  they  have 
conscientiously  monitored 
sales  in  accordance  with  my 
medicine  sales  protocols,  and 
have  equally  conscientiously 
absorbed  often  quite  difficult 
training  manuals.  In  their  own 
words,  they  have  derived 
satisfaction  from  their 
training,  and  are  certain  that 
this  has  not  only  benefited  the 
customers,  but  has  also 
confirmed  them  as  equal 
members  of  our  pharmacy 
healthcare  team. 

Now,  in  one  inexplicable  act, 
the  Medicines  Control  Agency 
has  destroyed  that  motivation. 
What  is  the  point  of  all  that 
training  if,  at  the  end  of  it  all,  it 
is  merely  to  demonstrate  that 
a  medicine  is  so  safe  that,  for 
its  sale,  it  needs  no 
supervision  whatsoever? 

Training  requirements  for 
both  pharmacists  and 
medicines  counter  staff  are 
now  very  onerous,  but  have 
been  cheerfully  accepted  in 
the  light  of  the  accepted  logic 
of  a  distribution  policy  that 
apparently  encouraged  the 
public  to  take  greater 
responsibility  for  their  own 
health,  allowing  them  to  buy 
potent,  but  effective, 
medicines  from  a 
comprehensive  network  of 
rationally-distributed 
community  pharmacies, 
where  properly-trained  staff 


Weal. 
Reflections 


are  always  on  hand  to  ensure 
the  safe  and  relevant  use  of 
those  medicines. 

No  doubt  all  official 
pharmaceutical  bodies  will  be 
vociferous  in  their  objections 
to  the  MCA,  but  I  am  now  left 
with  the  difficult  task  of 
persuading  Dotty  that  all  her 
training  has  not  been  wasted. 
That  task  will  not  be  easy,  but 
has  already  been  lightened  by 
my  promise  to  her  that  she 
may  personally  deal  with  the 
Galpharm  representatives 
when  they  come  to  sell  their 
product  in  this  pharmacy. 

I  will  also  be  on  hand  to 
supervise  the  transaction,  but 
only  in  order  to  intervene  if  I 
suspect  that  any  resulting  sale 
might  damage  the  long-term 
health  of  the  patient! 

A  natural 


sore  on 

pharmacy 

honour? 


A  few  weeks  ago,  I  was  asked 
for  a  new  natural  product  to 
treat  cold  sores.  At  the  time,  I 
was  beaten  for  an  answer,  but 
now  I  know,  from  extensive 
trade  advertising,  that  my 
customer  was  asking  for 
'Vybrit  -  the  natural  way  to 
help  avoid  cold  sores'. 

Having  read  all 
advertisements  very 
thoroughly,  I  cannot  see  that 
this  product  will  do  anything 
different  from  any  other  lip 
balm,  but  if  the  carefully- 
worded  claims  are  repeated  in 
national  advertising,  then  the 
phrases  'can  help  avoid 
embarrassing  cold  sores'  and 
'is  for  use  even  if  a  cold  sore 
has  developed'  will  cause 
much  confusion  among  my 


customers,  as  they  have 
apparently  already  done.  I 
have  had  one  young  lady  who 
refused  my  suggestion  of 
Zovirax  for  her  erupting  cold 
sore  in  preference  to 
obtaining  this  new  natural 
product. 

I  have  now  learned  from  a 
trade  flyer  that  Vybrit  will  also 
be  heavily  promoted, 
competitively  priced  at  £5.25, 
but,  in  small  print,  is  not  a 
medicine.  However,  whenever 
I  look  at  the  advertising,  I  am 
still  drawn  to  the  conclusion 
that  Vitabrit  is  being  promoted 
for  medical  reasons  and  that, 
far  from  being  competitive  at 
£5.25,  virtually  all  comparable 
products  are  priced  well 
below  this  figure. 

Once  again,  the  grey  area  of 
non-licensed  pseudo- 
pharmaceuticals  is  being 
exploited  to  the  possible 
confusion  of  the  consumer. 
Vybrit  may  be  an  excellent 
barrier  product  which,  even  at 
£5.25,  I  would  be  pleased  to 
sell,  but  I  will  not  be  stocking 
it  until  the  generated  demand 
has  shown  me  that  its 
protective  properties  are  fully 
understood,  and  it  is  not  being 
requested  as  a  natural 
alternative  for  the  treatment  of 
active  disease. 
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SCRIPTsoecials 


Clozaril  mwes  into  community 


Easi-Breathe  addition 

Baker  Norton  has  addled  a 
salbutamol  variant  to  its  Easi- 
Breathe  range  o!  breath-operated 
inhalers.  Salamol  Easi-Breathe 
will  he  available  from  August 
with  an  NHS  price  of  £6.30. 
Baker  Norton  Pharmaceuticals. 
Tel:  01279  426666. 


Filairto  Trinity 


Trinity  Pharmaceuticals  is  taking 
over  the  marketing  of  3M's  Filair 
(beclomethasone  dipropionate) 
inhaler  range.  3M  will  continue 
to  manufacture,  distribute  and 
provide  medical  support. 
Trinity  Pharmaceuticals  Ltd.  Tel: 
01484  604506. 

'Bye  to  Neupogen  '48' 

Neupogen  '48'  (filgrastim)  1x1. 6ml 
vial  packs  are  being  discontinued 
once  stocks  are  exhausted.  The 
company  will  not  accept  returns. 

Roche  Products  Ltd.  Tel:  01707 
366000. 

Vitaflo  now  ACBS 

Vitapro,  for  hypoproteinaemia, 
and  Vitajoule,  for  renal  failure, 
liver  cirrhosis,  disorders  of  amino 
acid  metabolism  and  malabsorp- 
tion states,  have  been  granted 
ACBS  status. 

Vitaflo  Ltd.  Tel:  0800  515174. 

DuPontCyclocaps 

DuPont  is  to  discontinue 
Salbutamol  Cyclocaps  (200  and 
400mcg)  and  Salbutamol 
Cyclohaler  from  September  1. 
Stocks  will  be  available  until  the 
end  of  August. 

DuPont  Pharmaceuticals  Ltd.  Tel: 
01462  488255. 

Vaccine  manual 

Smithkline  Beecham  has 
sponsored  a  series  of  five  primary 
care  manuals  aimed  at 
increasing  the  efficiency  of  an 
immunisation  and  travel  clinic. 
They  are  available  from  SB 
representatives. 
Smithkline  Beecham 
Pharmaceuticals.  Tel:  01707 
325111. 

Clinked  update 

Clinimed's  Lockring  2  range  of 
locking  two-piece  stoma 
appliances  is  now  available  in 
three  baseplate  sizes  to 
accommodate  stomas  up  to  65mm 
in  diameter.  Both  closed  and 
drainable  pouches  are  available. 
Clinimed  Ltd.  Tel:  01628  850100. 


Community  pharmacists  are  to 
have  specialist  involvement  in 
the  primary  care  prescribing  of 
the  antipsychotic  drug  Clozaril 
(clozapine). 

From  July  1,  the  product  is 
available  for  repeat  prescribing 
by  GPs,  provided  a  shared-care 
protocol  has  been  agreed 
between  the  patient's  psychia- 
trist and  GP.  The  patient  must 
have  been  receiving  Clozaril  con- 
tinuously for  12  months  and  have 
a  four-weekly  monitoring  cycle. 

GPs  will  continue  to  monitor 
patients'  blood  samples  via  the 


Clozaril  Patient  Monitoring  Ser- 
vice (CPMS),  provided  by  the 
manufacturer,  Sandoz.  The  ser- 
vice controls  Clozaril  distribu- 
tion by  linking  white  cell  count 
levels  to  individual  supply. 

As  a  consequence,  pharma- 
cists must  be  nominated  by  the 
patient  before  registering  with 
the  CPMS.  Once  a  repeat  pre- 
scription has  been  issued,  the 
pharmacist  contacts  the  service, 
giving  the  patient's  name  and 
unique  CPMS  number,  to  request 
a  28-day  supply  of  Clozaril.  This 
individualised  pack  will  then  be 


couriered  to  the  pharmacy.  Phar- 
macists will  not  hold  stock  and 
unwanted  tablets  must  be 
returned  to  CPMS. 

Pharmacists  registering  with 
the  CPMS  will  be  required  to  sign 
a  letter  stating  that  they  agree 
with  the  service's  terms.  In 
return,  they  will  receive  a  phar- 
macist education  pack. 

Clozaril  community  packs  are 
available  in  28  x  25mg  and  28  x 
lOOmg  strengths,  at  a  cost  of 
£12.52  and  £50.05,  respectively. 
Sandoz  Pharmaceuticals  (UK) 
Ltd  Tel:  01276  692255, 


Femoston  joins  HRT  armamentarium 


Solvay's  Femoston  is  the  first 
sequential  hormone  replacement 
therapy  to  combine  dydroges- 
terone  with  1713-estradiol.  Lic- 
ensed for  the  relief  of  post- 
menopausal symptoms  and  osteo- 
porosis prevention,  it  will  initially 
only  be  prescribable  in  hospital. 

It  is  available  in  two  combina- 
tions: Femoston  2/10  and  2/20. 
Therapy  is  continuous  and  entails 
administering  a  2mg  estradiol 
tablet  for  the  first  14  days  of  a  28- 
day  cycle,  and  one  tablet,  com- 


bining 2mg  estradiol  with  10  or 
20mg  dydrogesterone,  for  the  lat- 
ter 14  days. 

For  the  prevention  of  osteo- 
porosis, treatment  should  be  initi- 
ated with  Femoston  2/10, 
although  Femoston  2/20  can  be 
prescribed  if  early  withdrawal 
bleeding  occurs.  Femoston  2/10 
costs  £4.99  for  one  month,  and 
Femoston  2/20  £7.48.  PL  nos 
0512/0113  and  0512/0114. 
Solvay  Healthcare  Ltd.  Tel:  01703 
472281. 


More  gonadotrophs  shortage 


Serono  reports  continuing  short- 
ages of  its  gonadotropin!!  prod- 
ucts, Pergonal  (menotrophin  inj- 
ection) and  Metrodin  High  Purity 
( urofollitrophin  [FSH]  injection). 

The  company  can  meet  the  LIK 
demand  for  Metrodin  High  Purity. 
However,  pharmacists  must 
place  orders  direct  with  its  cus- 
tomer services  department, 
allowing  five  days  for  delivery. 


Pergonal  has  to  be  specially 
produced  for  the  UK  market  and 
cannot  be  currently  supplied. 
Serono  recommends  that  all 
patients  are  prescribed  Metrodin 
High  Purity  until  further  notice. 

Availability  of  Profasi  (human 
chorionic  gonadotropin )  must 
also  be  checked. 
Serono  Laboratories  customer 
services  dept.  Tel:  01707  331972. 


Zoladex  goes  endometrial 

The  GnRH  analogue  Zoladex 
(goserelin)  can  now  be  used  for 
the  pre-thinning  of  the  uterine 
endometrium  before  endometrial 
ablation  or  resection. 

A  depot  3.6mg  injection  is 
administered  subcutaneously  in- 
to the  abdominal  wall  once  every 
28  days  for  four  to  eight  weeks, 
depending  on  the  size  of  the 
uterus. 

Zeneca  says  Zoladex,  over  an 
eight-week  period,  is  more  effec- 
tive in  endometrial  thinning  than 
danazol,  the  only  other  drug  car- 
rying this  indication. 
Zeneca  Pharma.  Tel:  01625  35999. 


The  ACE  inhibitor  Staril  (fosino- 
pril)  is  now  indicated  for  conges- 
tive heart  failure.  The  starting 
dose  of  lOmg  is  the  same  in  all 
patients,  with  no  need  to  rou- 
tinely discontinue  concomitant 
diuretics.  The  licence  allows 
immediate  use  by  both  GPs  and 
hospital  doctors. 

The  new  indication  is  ideally 
suited  to  hypertensive  patients 
who  are  difficult  to  treat  by 
improving  the  heart  failure  symp- 
toms of  breathlessness,  oedema 
and  fatigue,  says  its  producer. 
Bristol-Myers  Squibb.  Tel:  0181 
572  7422. 


Papulex:  the  latest  P 
product  for  acne 


Euroderma  has  launched  Papulex, 
a  new  Pharmacy  line  for  the  topi- 
cal treatment  of  mild  to  moderate 
inflammatory  acne  vulgaris. 

A  translucent  gel  containing  4 
per  cent  w/w  nicotinamide,  an 
active  amide  of  niacin  (vitamin 
B3),  Papulex  has  anti-inflamma- 
tory properties.  Studies  show  it  to 
be  as  effective  as  topical  clin- 
damycin in  treating  inflammatory 
acne. 

However,  as  it  has  no  anti-bac- 
terial action,  there  is  no  risk  of 
resistance.  Nicotinamide  inhibits 
the  development  of  acne  lesions, 
although  the  mechanism  is 
unclear. 

After  cleansing  and  drying  the 
affected  area  with  soap  and  warm 
water,  Papulex  should  be  applied 
as  a  thin  film  twice  daily,  reduced 
if  irritation  or  peeling  occurs. 
Caution  is  advised  during  the  first 
trimester  of  pregnancy.  Adverse 
effects  include  dry  skin,  pruritis 
and  erythema. 

The  product  (60g  £7.98  basic 
NHS,  £14.06  retail)  is  available  on 
prescription,  with  Euroderma  ini- 
tially promoting  it  to  dermatolo- 
gists. PL  no  10670/0009. 
Euroderma  Ltd.  Tel:  0181  974  2266. 
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For  the  treatment 
of  verrucas,  warts, 
corns  and  calluses 

■  Uniquely  formulated,  clinically  proven  treatment 

■  Dries  to  form  a  water-resistant,  protective  barrier 

■  Designed  to  inhibit  spread  of  the  verruca/wart  infection 

■  No  plasters  necessary  ■  Simple,  once-daily  application 


bazuka: 

for  the  treatment  of  verrucas,  warts,  corns  and  caj 
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New  Bazuka  Gel,  with  its  clinically  proven 
prescription  heritage,  is  targeted  for  success 
-  in  treatment  and  for  your  business. 

Bazuka  offers  simple,  effective  treatment  for 
verrucas,  warts,  corns  and  calluses.  It  dries 
to  form  a  unique,  water-resistant  protective 
barrier  designed  to  help  inhibit  the  spread  of 
the  verruca/wart  infection,  without  the  need 
for  plasters. 

To  make  its  mark,  Bazuka  will  be  supported 
by  a  hard-hitting  National  Press  and  TV 
campaign,  encouraging  customers 
everywhere  to  visit  their  local  pharmacy. 


Tbazuka 

■      torthe  treatment  ot  verrugas,  warts,  corns  ana  C 


uCl 
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FORMS  A  WATER-RESISTANT  BARRIER  -  NO  NEED  FOR  PLASTERS 

BAZUKA  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd  ,  Hitchm.  UK  Distributed  by  ODD  Ltd  ,  94  Rickmansworth  Road,  Watford.  Herts.  WD1  7JJ  Active  Ingredients:  Salicylic  Acid  BP  12  0%  w/w.  Lactic 
Acid  BP  4  0%  w/w  Also  contains  Camphor  BP,  Pyroxylin  BP.  Ethanol  (96%)  BP.  Ethyl  Acetate  Indications:  Foi  the  treatment  of  verrucas,  warts,  corns  and  calluses  Directions  for  adults,  including  the  elderly,  and 
children:  Apply  one  or  two  drops  to  the  lesion  and  allow  to  dry  to  form  a  small  white  patch  The  following  day,  carefully  peel  or  pick  off  the  dried  patch,  and  apply  fresh  gel  Once  every  week,  before  applying  Iresh  gel,  gently 
rub  the  treated  surface  with  the  emery  board  provided  Continue  treatment  until  the  condition  has  resolved  This  may  take  up  to  12  weeks  for  certain  verrucas  and  wart'.  Contra-indications:  Nut  to  be  used  on  the  face  or 
anogenital  regions,  or  by  diabetics  or  individuals  with  poor  blood  circulation  Not  to  be  used  on  moles,  birth  marks,  hairy  warts,  or  any  other  lesion  for  which  the  gel  is  not  indicated  Not  to  be  used  in  cases  of  sensitivity  to  any 
of  the  ingredients  Precautions  and  Warnings:  Keep  away  from  the  eyes,  mucous  membrane  and  from  cuts  and  grazes  Avoid  spreading  onto  surrounding  normal  skin  Do  not  use  excessively  Some  mild,  transiei 
may  be  expected,  but  in  cases  of  more  severe  irritation,  treatment  should  be  discontinued  Avoid  inhaling  vapour,  and  keep  cap  firmly  closed  when  not  in  use  Avoid  contact  with  clothing,  fabrics,  plastics  and  other  materials  as 
it  may  cause  damage  Keep  all  medicines  out  of  the  reach  of  children  HIGHLY  FLAMMABLE  Keep  away  from  flames  Store  at  room  temperature  (not  exceeding  25  C).  with  the  cap  replared  tightly 
|  FOR  EXTERNAL  USE  ONLY  |  Legal  Category:  [~P~1  (PL  01 73/01 61 )  Packs:  5g.  RSP  £3  95  (£3  36  exc  VAT) 
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The  only  thing  I  change  more  than 
my  antiperspirant  is  my  blouse." 


What  if  you  couldn't  find 
an  antiperspirant  that  worked? 

What  if  you  went  on  sweating 
so  much  that  before  the  day 
was  out  you  needed  a  change 
of  clothing?  As  a  recent  Gallup 
survey  revealed,  this  is  the  reality 
for  a  surprising  number  of  people. 
Clinically  the  condition  is  known 
as  hyperhidrosis  and  is  linked  to 
a  fault  in  the  body's  internal 
thermostat.  You  may  not  have 
heard  of  it  because  it's  a  problem 
that  sufferers  generally  keep  to 
themselves,  never  imagining  that 
help  was  available. 

Excessive  perspiration 
is  a  serious  business.  Gallup 
found  that  1 0/6  of  women  suffer 
embarrassment  because  of  it 
and  a  further  1 1%  are  frequently 
forced  to  change  clothes  or  cover 
up.  The  level  of  dissatisfaction 
with  existing  antiperspirants 
might  also  surprise  you.  As 
many  as  26%  of  all 
women  asked 


were  interested  in  buying  'a  new 
product  successfully  used  by 
doctors' -if  it  became  available 
from  their  pharmacist.  This  is 
your  opportunity  to  help  them. 

The  treatment  is  Driclor 
Solution,  a  specialist  antiperspirant 
which  was  until  recently  only 
available  on  prescription.  Now 
licensed  as  a  pharmacy  only 
product  it  is  poised  to  help  you 
reach  a  seriously  large,  and  as 
yet  unsatisfied,  new  market. 
New  Driclor  Solution  is 
presented  in  a  roll-on 
applicator  and  is 
designed  to  be 


applied  to  affected  areas  nightly. 
The  effects  are  long-lasting 
and  so  with  time  the  number 
of  applications  can  be  reduced 
to  2  or  3  times  a  week, 
eventually  less. 


New  Driclor  Solution  is 
ready  to  bring  fresh  confidence 
to  the  lives  of  thousands  who, 
until  now,  never  knew  anyone 
cared.  Will  they  find  it  in  your 
pharmacy? 


Dricl 

or 

I  S  0  L  U  T  1 

ON] 

A  major 
advance  in 
the  treatment 
of  excessive 
perspiration 

•  EFFECTIVE  DRYING  ACTION 
©LONG  LASTING  EFFECT 
® UNPERfUMED 

ROLL  ONTmKATOR 


Pharmacy  only 
clinical  antiperspirant 


Presentation:  Solution.  Active  ingredients:  Aluminium  Chioride  Hexahydrate  USP  20%  w/w.  Uses:  Driclor  is  indicated  for  the  treatment  of  hyperhidrosis  (excessive  perspiration).  Dosage  and  administration:  Apply  Driclor  last 
thing  at  light  after  drying  the  affected  areas  carefully.  Wash  off  in  the  morning.  Do  not  re-apply  the  product  dunng  the  day.  Initially  the  product  may  be  applied  each  night  until  sweating  stops  cunng  the  day  Frequency  of  application  may 
then  be  reduced  to  twice  a  week  or  less.  Contra-indications,  warnings  etc:  Ensure  that  the  affected  areas  are  completely  dry  before  application.  Do  not  apply  Driclor  to  broken,  irritated,  or  recently  shaven  skin.  Do  not  apply  within 
■  qpj-  one  hour  of  bathing.  Dnclor  may  cause  irritation  which  may  be  alleviated  by  the  use  of  a  weak,  corticosteroid  cream.  Avoid  contact  with  the  eyes.  There  are  no  restrictions  on  the  use 

WF  STIEFEl  Research  in  Dermatology  of  Driclor  dunng  pregnancy  or  lactation.  Avoid  contact  with  clothing  and  polished  metal  surfaces.  Product  Licence  Number:  0 1 74/0044,  Pack  size  and  Retail  Selling  Price: 
El  30ml  bottle,  £4.45.  Legal  category:  P.  Date  of  preparation:  March  1995.  Stiefel  Laboratones  (UK)  Ltd.,  Holtspur  Lane,  Woobum  Green,  High  Wycombe,  Bucks,  HP  10  0AU. 
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L'Aimant  goes  art  deco 


Beauty  International's 
best-selling  fragrance, 
L'Aimant,  is  to  relaunch 
this  September  with  an 
ait  deco-style  bottle. 


The  Coty  brand  will 
also  see  two  new  body 
products  -  bath  foam 
and  body  lotion  -  and  a 
reformulated  talc. 


The  new-look  bottle, 
which  sports  a  gold 
rather  than  white  pump, 
aims  to  reflect  the  era  of 
the  perfume's  creator, 
Francois  Coty,  and  is 
part  of  a  programme  of 
activities  to  strengthen 
the  link  between  the 
brand  and  its  heritage. 

The  new  body  and 
bath  lotions  will  be 
available  in  150ml 
presentations,  at  S3. 95; 
while  the  talc,  now  with 
added  silk,  is  priced  at 
S3.95  for  lOOg. 

Brand  support 
includes  a  £500,000 
women's  press 
advertising  campaign, 
based  on  a  humorous, 
but  enduring  love  theme, 
and  special  offer 
merchandisers. 
Beauty  International  Ltd. 
Tel:  01 734  302302. 


Sudocrem  acts 
on  impulse 

Sudocrem  is  targeting 
impulse  buyers  with  a 
new  counter  dispenser. 

Acting  on  research 
which  reveals  that  sales 
of  antiseptic  creams  are 
often  impulse  purchases, 
the  unit  acts  as  a  prompt 
for  consumers  to  pack  a 
tube  before  going  on 
holiday. 

The  dispenser  holds 
eight  30g  Sudocrem  tubes 
and  features  a  summer 
theme  with  children 
playing  on  the  beach.  It  is 
available  from  Pharmax 
representatives. 
Pharmax  Ltd.  Tel:  01322 
550550. 


Helps  take  the  pain 
out  of  holiday 
cuts  and  ara2es 
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Snap  up  a  £2,500  holiday  with  Fuji's  Sensia  film 


Fuji  has  brought  out 
counter  top  merchand- 
isers which  give  users  of 
Fujichrome  Sensia  film 
the  chance  to  win  a 
52,500  holiday. 

The  location  of  the 
holiday  is  revealed  in  the 
competition  questions. 
Three  days  on  location 
with  a  photographer  is 
the  second  prize,  while 
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the  third  prize  winner  will 
have  a  one-day  nature 
photography  course  with 
a  natural  history 
photographer. 

The  competition  is 
open  to  both  users  of 
process  paid  and  non- 
processed  paid  film. 
Entrants  are  asked  to 
match  a  photograph  with 
the  correct  description. 


complete  a  tie-breaker 
and  return  the  entry  form, 
with  an  empty  24-  or  36- 
exposure  Sensia  box. 

The  company  has  also 
booked  screen 
advertising  time  in  UCI 
and  Warner  cinemas 
running  the  smash  hit 
movie  'Batman  Forever'. 
Fuji  Photo  Film  UK.  Tel: 
0171  586  5900. 


Gentle  tactics 
from  Palmolive 
with  &2.5m  ad! 

The  new-look  Palmolive  2 
in  1  range  is  easing  onto 
lite  screen  this  mi  ml  h  in  a 
X2.5  million  advertising 
campaign. 

The  two  30-second 
commercials  for  the  Wash 
&  Creme  bar  and  Shower 
&  ('rente  build  on  the 
'gentle  touch'  theme  of 
other  Palmolive 
advertising  campaigns 

The  scripts  highlight 
the  products'  ability  to 
leave  skin  as  soil  as  if  a 
cream  or  lotion  had  been 
used. 

The  ad  blitz  will  run 
from  early  July  to  the 
beginning  of  Oct  ober  and 
is  backed  by  in-store 
support  and  PR  activity. 
Colgate-Palmolive  Ltd. 
Tel:  01483  302222. 

Lady  Protector 
goes  to  the 
movies 

Lady  Protector  gets 
acquainted  with 
Hollywood  via  a  satellite 
link-up. 

Wilkinson  Sword  is 
promoting  the  brand  with 
a  movie  premiere  season 
on  Sky  Movies  and  the 
Movie  Channel.  In  the 
£400,000  deal,  Lady 
Protector  will  introduce 
The  Piano',  Malice'  and 
Perfect  World'.  This  ties 
in  with  an  on-pack  offer  of 
a  free  Sky  TV  home  trial 
with  any  purchase  from 
the  range. 

The  brand  also  features 
in  cheeky'  press  and  TV 
advertising.  The  £2  million 
television  campaign  runs 
through  July,  hitting  85  per 
cent  of  the  target  market, 
and  is  bolstered  by  a 
£300,000  press  assault  in 
women's  magazines, 
which  ends  in  September. 

The  company  is  also 
offering  the  chance  to  win 
a  £5,000  dream  holiday  on 
one  million  promotional 
packs  and  is  sponsoring 
the  Ladies  English  Golf 
Open. 

Wilkinson  Sword  Ltd.  Tel: 
01670  713421. 
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Orchid  adds 
blackberry 

Blackberry  has  joinci 
[teach,  raspberry  and 
cherry  variet  ies  launi 
by  <  >rchid  I  (rinks  in 
February. 

The  naturally-flav 
range  retails  for  ,SI),i 
conies  in  :S:S0nil  clear 
glass  hollies. 

Orchid  Drinks  Ltd.  Tel: 
01429  863534. 

Laughton  offers 
£100  off  stand 

Laughton  is  offering  £100 
off  the  trade  price  of  its 
metre  or  spinner  stands 
for  the  Manicare  range. 

The  spinner  stand 
normally  sells  at  £552.23 
and  the  metre  version  for 
£560.08.  The  offer  runs 
until  September  1,  subject 
to  availability. 

Says  product  manager 
Jo  Webster:  "Manicare  is 
continuing  to  grow  from 
strength  to  strength  within 
the  independent 
pharmacy  sector.  A  stand 
that  stocks  the  full  range 
enables  the  retailer  to 
capitalise  on  this  growth 
area." 

Laughton  &  Sons  Ltd:  Tel: 
0121  236  9501. 
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Good  wheeze 

Halls  Mentho-Lyptus  is 
inserting  its  Extra  Strong 
variety  into  20,000 
hayfever  kits,  which  are 
available  on  Kleenex 
Tissues  packs  during  the 
summer.  The  kits  are 
supported  by  a  national 
radio  and  regional  press 
and  magazines. 
Warner-Lambert 
Confectionery.  Tel:  01703 
620500. 

Burning  questions 

The  E45UK  Get  Sunwise 
and  Get  Moisturised' 
roadshow  will  be  touring 
over  the  next  two  months 
in  a  bid  to  educate  the 
public  and  counteract 
confusion  about  sun 
protection. 

Crookes  Healthcare  Ltd. 
Tel:  0115  9507431. 

Shock  tactics 

Wella's  Shockwaves  will 
reach  an  estimated 
audience  of  5.7  million 
viewers  from  September 
when  the  brand  will  be 
the  exclusive  broadcast 
sponsor  for  sun  and  sea 
TV  series  Baywatch'. 
Wella  Great  Britain.  Tel: 
01256  20202. 


'rench  nails 


Sensiq  is  launching  its 
formaldehyde-free 
Natural  Nail  Tint 
collection  this  autumn. 

Pure  Nail  Tint  (£3.25) 
has  a  UV  filter,  and  is  in 
six  shades.  It  is  used  on 
its  own  or  as  part  of  a 
French  manicure  regime. 

Pure  Ivory  Nail  Tip 
(53.25)  is  designed  to  be 


used  as  part  of  a  French 
manicure  to  define  and 
whiten  the  arc  of  the  nail 
tip. 

Pure  Performance  3- 
in-1  (S3. 99)  can  be  used 
as  a  base  coat  to  prevent 
staining  or  as  a  top  coat 
to  give  a  glossy  finish. 
Rimmel  International  Ltd. 
Tel:  01233  625076. 


Puffs  are  free  with  Manicare 


Manicare  is  offering 
purchasers  of  every 
double-sided  magnifying 
mirror  two  free  puffs. 
The  white,  soft  flocked 


foam  puffs  normally  retail 
for  £1.19.  The  promotion 
runs  until  September  1. 
Laughton  &  Sons  Ltd.  Tel: 
0121  236  9501. 


Numark  rewards  retailer  loyalty 


Numark  is  to  reward 
retailers'  loyalty  to  the 
company's  own-label 
range. 

The  Ten-to-One 
Shareholder  Exclusive 
Incentive  Scheme  will 
offer  advance  information 
on  Numark  product 
launches,  priority  delivery 
of  one  case  of  every  new 
own-brand  and  a  10  per 
cent  retrospective 
discount  on  the  first  case 
of  every  new  Numark 
product,  in  addition  to 
shareholders'  existing  5 


per  cent  retrospective 
discount. 

Details  of  how  to  join 
the  scheme,  which  kicks 
off  on  September  1,  is 
available  in  the  July 
Business  Pack. 
Membership  is  for  a 
minimum  of  six  months. 

Those  applying  before 
August  18  will  be  entered 
into  a  prize  draw  to  win  a 
trip  to  Numark's 
Barcelona  conference  in 
October. 

Numark  Ltd.  Tel:  01827 
69269. 


Shampoo  market  bubbles  over 


The  leading  brand  in  the 
I  IK  shampoo  market  is 
still  Wash  &  Go,  says 
Datamonitor  in  a  report 
on  UK  Haircare.  The 
brand  had  a  value  share 
of  11.3  per  cent  of  a 
market  worth  £250 
million  in  1994. 

Head  and  Shoulders 
takes  second  place  with 
9.3  per  cent  overall,  while 
Pantene  leads  in  the 
'standard'  market  with 
Organics  its  most  obvious 
direct  competitor. 

Datamonitor  spells  out 


that  2-in-l  shampoos  are 
still  losing  out  in  the 
standard  sector. 

The  trend  towards 
frequent  washing  has 
helped  keep  the  market 
buoyant,  says  the  report. 
Sources  say  that  73  per 
cent  of  people  now  wash 
their  hair  three  times  a 
week  compared  with  just 
40  per  cent  of  the 
population  in  1982. 

This  reflects  a  trend  to 
increased  attention  to 
personal  hygiene. 
Datamonitor.  0171  625  8548 


COUNTERPOINTS 


macleans 

MOUTH  GUARD 

"Sensitive  <«.■. 


ij'tcuity  fornnituted 


250  ml  I  ' 


SB's  answer  to 
sensitivity 

Smithkline  Beecham  is 
investingSl.5  million  to 
support  Mouth  Guard  for 
Sensitive  Teeth  in  a  TV 
advertising  campaign 
which  is  due  on  the  small 
screen  in  August. 

The  latest  product  m 
the  Macleans  Mouth 
Guard  range  contains  no 
alcohol,  which  can  irritate 
sensitive  teeth  and  gums. 

The  product  will  retail 
at  S0.59  for  75ml  and 
£2.29  for  250ml,  hut  is 
now  on  offer  for  the 
introductory  price  of 
£1.95. 

Smithkline  Beecham 
Consumer  Healthcare.  Tel: 
0181  560  5151. 


The  All  Day  Eyes  have  it  for  Cutex 


Cutex  has  introduced  a 
long-lasting  cream 
shadow  formulation  that 
turns  to  powder  on 
application. 

All  Day  Long  Lasting 
Eye  Colour  (£3.49)  is 
fragrance-free  and 


contains  vitamin  K  and 
silk  protein.  The  product 
is  available  in  four  earthy 
shades  and  completes  the 
All  Day  Long  Lasting 
Eyes  range. 

Rimmel  International  Ltd. 
Tel:  01233  625076. 


Indigestion  market  has  huge  potential,  say  Roche  Consumer  Health 


Indigestion  remedies  are 
one  of  the  fastest-growing 
OTC  markets,  yet  their 
poor  consumer 
penetration  offers  scope 
for  huge  growth,  says  a 
report  by  Roche  Consumer 
Health. 

The  total  market  is 
worth  £126  million,  with 
steady  year  on  year 


growth  of  14.8  per  cent. 
However,  despite  an 
estimated  £20m  being 
spent  on  advertising,  the 
sector  has  achieved  only 
44  per  cent  penetration, 
compared  with  85.7  per 
cent  seen  in  analgesics. 

Some  56  per  cent  of 
indigestion  sufferers  take 
an  OTC  remedy  to  counter 


indigestion,  with  one- 
quarter  of  people 
surveyed  saying  they 
would  consult  a 
pharmacist,  while  only  10 
per  cent  would  see  a  GP. 

Pharmacies  dominate 
retail  sales  of  laxatives 
and  antacids,  with  a  19 
per  cent  increase  seen 
between  1991  and  1993. 


Consumers'  favourite 
remedies  are  antacid 
tablets,  with  a  63  per  cent 
share,  antacid  liquids 
with  33  per  cent  and  H2 
antagonists  with  a  4  per 
cent  share.  Rennie  leads 
with  a  34.9  per  cent  share, 
followed  by  Gaviscon. 
Roche  Consumer  Health. 
Tel:  01707  366000. 


Colgate-Palmolive  is 
spending  £2.1  million  on 
advertising  its  Colgate 
Total  on  nationwide 
television.  The  campaign 
-  which  is  part  of  a  £3.9m 
spend  behind  the  brand 
this  year   will  run  for 
nine  weeks  from  July  10. 
Colgate-Palmolive  Ltd. 
Tel:  01483  302222. 

Barielle  exclusive 

Select  Cosmetics  Co  is 
the  exclusive  distributor 
for  the  Barielle  range  of 
nail  and  feet  products. 

Select  Cosmetics  Co  Ltd. 
Tel:  0171  935  5988. 

Frador  six-pack 

Frador  Tincture  now 
comes  in  a  six-pack  to 
ease  distribution  after  a 
recent  upturn  in  sales. 

Fenton  Pharmaceuticals 
Ltd.  Tel:  0171  224  1338. 

Cetraban  support 

The  new  additions  to  the 
Cetraban  range,  Bath  Oil 
and  Wash  Plus,  are  being 
supported  by  new  POS 
materials. 

Carter-Wallace  Ltd.  Tel: 
01303  850661. 


Sun  E45  has  been  reformulated  to  smooth  on  more  easily 
and  leave  less  white  residue  on  the  skin. 

Naturally,  the  new  formulation  retains  the  benefits  that 
make  Sun  E45  ideal  specialist  protection  for  all  sun-sensitive 
skins  -  particularly  those  of  children  and  people  who  suffer 
from  dry  skin  conditions,  such  .is  eczema  and  psoriasis. 

Sun  E45  contains  only  mineral  sunscreens  and  reflects 
rather  than  absorbs  the  sun's  harmful  rays.  That's  why  it 
reduces  the  risk  ot  irritation. 

It  provides  balanced  UVB/UVA  protection  (all  three 
Sun  E45  products  have  a  maximum  4-star  UVA  rating). 

And  it's  water-resistant  and  long-lasting,  which  is 
especially  important  for  children. 

So   recommend   new,  less 
visible  Sun  E45.  It'll  provide  lab 
more  visible  benefits  -  both  for 
you  and  your  customers. 


£45 


tone* 
""VZT- ' 


E45     PROVEN  PROTECTION 
FOR     DELICATE  SKIN 

For  more  information  on  the  E45  range,  please  contact: 
Crookes  Healthcare  Limited,  PO.  Box  57,  Nottingham  NG7  2LJ. 


VISIBLE. 


Be  prepared  and  stock  up  -  Whitehall  is  looking  to  extend 
ANADIN  EXTRA'S  dominance  of  your  GSL  analgesic  sales 
with  an  unprecedented  commitment  ^^^.^^ 
to  advertising  between  now  and 
the  end  of  the  year.  A  massive  £2.5 
million  spend  on  ANADIN  EXTRA 
will  see  it  forge  further  ahead  of  the 
competition. 


24  COATED  TABLETS,  EASY  TO  SWALLOW 


ANADIN 


If  you  have  not  yet  taken  heed  of  the 
NPA/PAGB  recommendation  to 
increase  sales  by  placing  GSL  brands 
on  self-selection,  make  the  change  now  and  reposition  the 
ANADIN  range  -  the  first  burst  starts  on  3rd  July. 


*  Trade  Mark 


COUNTERPOINTS 


ON  TV  NEXT  WEEK 


Glossier  tresses  from  Galvin 


Haircare  maestro  Daniel 
Galvin  is  launching  two 
products  next  month. 

Thickening  Gel  is 
priced  at  S3. 95  for  150ml, 
is  alcohol-free  and 
contains  karaya  gel, 
which  is  said  to  give  hair 
a  healthy  sheen. 

Hair  Repair  Gloss 
(£6.95  for  25ml )  is  a 
silicone-based  styling 
product  designed  to  treat 
hair  which  is  prone  to 
static  and  dryness. 

Intensive  Hair  Repair 
now  comes  in  an  eight  - 
application,  200ml  size. 
Daniel  Galvin.  Tel:  0171 
486  9661. 


HAIR  GLOSS 
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Baby  promotions  boost  Vantage  proposition 


Babies  are  getting 
pampered  in  the  latest 
AAH  Pharmaceuticals' 
promotion. 

Retailers  are  being 
offered  12  for  the  price  of 
ten  on  outers  of  own-label 
Baby  Lotion,  Baby 
Powder,  Baby  Thick 
Wipes  (fragranced  and 
fragrance-free),  Baby 


Lotion  Wipes,  Cotton 
Buds,  selected  Silicone 
and  Orthodontic  Teats, 
Polycarb  Decorated 
Feeding  Bottles,  Soother 
Cards,  Double  Strength 
Sterilising  Fluid  and 
Sterilising  Tablets. 

Orders  of  Vantage 
nappies  will  qualify  for  a 
10  per  cent  discount  and  a 


20th  anniversary  crystal 
paperweight.  The  offers 
run  until  August  18. 

Until  September  D&P 
gives  money-off 
vouchers  on  some 
babycare  goods . 

A  sample  hosiery  board 
is  now  also  available. 
AAH  Pharmaceuticals  Ltd. 
Tel:  01928  717070. 


Alka-Seltzer:  GMTV,  Satellite 


Anadin  Extra:  All  areas  except  GTV,  U,  STV,  B,  CTV,  TT 


Beckman  Stain  Devils:  GMTV 


Beconase  Hayfever:  A,  LWT,  CAR 


Colgate  Total:  All  areas 


Dove  Bar:  All  areas 


Dove  Shower:  All  areas 


Fujicolor  Super  G  film:  C4,  ITV 


Imperial  Leather  Extra  Care:  All  areas 
Johnson's  Baby  Bath:  ITV,  C4,  GMTV,  BSkyB 


Johnson's  Baby  Oil:  All  areas 


Kodak  Fun  Single  Use  Camera:BSky,  C4 

Mum  Deodorant:  All  areas  except  B,  CTV,  W,  GMTV 

Oz  Superstrength  Kettle  Descaler:  GMTV 

Palmolive  2  in  1  ranges:  All  areas 

Rennie:  All  areas 

Seven  Seas  Cod  Liver  Oil:  GMTV,  HTV.Y,  G  

Slim  Fast:  All  areas 


GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Angha,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 


WHEN     THE  S 
EW     E45  AFT 


£45 

After 
Sun 


dermatological 
Aftersun  care 


Dermatologists  and  dry  skin  sufferers  alike 
pave  always  trusted  the  superior  moisturising 
properties  of  the  E45  range.  Building  on  this 
expertise,  new  E45  Aftersun  effectively  restores 
the  skin's  moisture  level  reduced  by  the  sun. 
This  allergy-screened,  dermatologically  tested 


moisturiser  cools  sun-exposed  skin  and  restores 
its  softness  and  suppleness. 

E45  Aftersun  has  every  quality  you've  come 
to  associate  with  the  E45  range,  including 
our  unmatched  support.  All  it  needs  now  is 
your  recommendation. 


E45     PROVEN  PROTECTION 
FOR     DELICATE  SKIN 

Crookes  Healthcare  Limited.  P.O.  Box  57,  Nottingham  NG7  2LJ. 


PSG  SEMINAR 


change  head  on 


In  the  ever-altering  NHS,  community  pharmacists 
must  accommodate  patients'  and  commissioners' 
needs  with  a  commercially-viable  and 
consumer-friendly  service,  the  first  Pharmacy 
Support  Group  business  seminar  heard 


Barking  &  Havering  FHSA's  Bernhard  Crede 


Pharmacy  does  not  have  the 
time,  and  cannot  afford,  to 
wait  for  funding,  advised 
Bernhard  Crede,  advisor  at 
Barking  &  Havering  Fam- 
ily Health  Services  Authority. 

"The  profession  has  to  prove 
its  extra  value  or  may  risk 
becoming  redundant.  Commu- 
nity pharmacists  are  not  the  only 
practitioners,  unless  pharmacists 
get  in  there  first:  other  people 


could  provide  the  same  service 
more  cost-effectively,"  he  said. 

Although  still  on  a  learning 
curve,  local  devolvement  repre- 
sents "genuine  opportunities". 
Funds  are  now  specifically  high- 
lighted for  primary  healthcare 
funding.  "The  opportunity  is 
there  to  get  some  genuinely  use- 
ful pilots  off  the  ground  ...  there 
is  proper  process  for  dialogue 
and  flexibility  to  develop  ser- 


vices as  needed,"  commented  Mr 
Crede. 

Speaking  on  achieving  funding, 
he  noted  variations  between 
health  authorities  on  the  focus 
placed  on  primary  care  and  the 
role  of  the  community  pharma- 
cist. "But  pharmacists  are  in  a 
position  to  influence  the  process 
and  it's  up  to  you  to  raise  awar  e- 
ness of  what  community  phar- 
macy can  offer." 

According  to  Mr  Crede,  a  suc- 
cessful bid  would  be  well  pre- 
sented, outlining  service  specifi- 
cations, such  as  principal  aims 
and  outcomes,  methods  of  moni- 
toring and  evaluation,  area  and 
timescale  of  pilot  -  it  should  be 
long  enough  to  show  benefit,  not 
too  long  to  over-commit,  Training 
needs  and  payment  arrangements 
should  be  clarified,  taking  into 
account  costs,  such  as  equipment 
capital,  depreciation,  staff  and 
marketing. 

Before  submitting  the  bid,  talk 
to  potential  service  users  to  find 
out  what  service  they  would  wel- 
come. "An  informal  early-stage 
chat  with  local  pharmaceutical 


committees  and  commissioners 
may  give  a  feel  for  the  funding," 
he  said. 

Make  sure  you  have  a  clear 
rationale  (how  the  service  will 
improve  quality  of  life  and  health 
gain)  and  that  you  are  meeting 
identified  local  demand  and  need, 
bear  ing  irr  mind  local  strategy  and 
targets. 

Sources  of  finance  might 
include  social  services,  local 
authorities,  GP  fundholders,  and 
national  and  regional  awards. 

He  also  discussed  how  propos- 
als are  judged.  The  FHSA  will 
want  to  see  to  patients  and  the 
financial  savings  of  the  initiative. 
Will  it  work  in  practice?  Could  the 
same  effect  be  achieved  by  alter- 
natives? These  were  some  of  the 
questions  the  FHSA  would  ask. 

Plans  may  fail  through  over- 
ambition,  lack  of  priority  or 
focus.  But,  said  Mr  Crede:  "Do  not 
do  everything  alone,  over-com- 
mit, give  up  or  undersell  yourself. 

"We  must  plan  for  the  future 
now  because  people  who  stay  in 
the  present  will  remain  in  the 
past,"  he  warned. 


No  service  without  profit 


"Price  only  for  profit  and  for  a 
healthy  pharmaceutical  service," 
Hemant  Patel,  Pharmacy  Support 
Group  chairman,  told  seminar 
delegates. 

Devolved  funding  is  going  to 
mean  monies  being  juggled 
around  to  buy  more  services  from 
fewer  pharmacies.  "We  must  have 
a  clear  idea  of  what  our  costs  of 
running  a  pharmacy  are  to  negoti- 
ate with  a  fair  average  cost  in 
mind.  Pricing  is  not  easy.  Negoti- 
ating for  a  fair  price  is  even 
tougher." 

The  pricing  of  services  is  not 
fully  understood  by  many  phar- 
macists, despite  it  being  an  essen- 
tial part  of  the  business  plan.  To 
illustrate  his  point,  Mr  Patel 
asked  how  many  of  the  delegates 
knew  their  yearly  or  daily  running 
costs.  Only  one  hand  was  raised 
for  each  question.  Only  three  del- 
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egates  said  they  prepared  budget 
plans,  while  none  knew  their  run- 
ning costs  per  hour  or  per  minute. 

Pricing  should  generate  suffi- 
cient profit  to  cover  costs  and 
generate  enough  for  the  substan- 
tial reinvestment  needed  in  keep- 
ing premises  to  a  standard,  he 
said. 

Cost-plus  pricing  methods  are 
based  on  a  major  misconception 
and  while,  in  the  short-term,  pric- 
ing can  be  used  tactically  to  pro- 
mote a  product  or  a  service,  it 
should  for  the  rest  of  the  time  be 
thought  of  as  a  strategic  issue. 
"We  must  consider  inputs  to  pric- 
ing decisions,  including  cost, 
demand,  competition  and  health 
gain,"  he  said. 

A  fair  hourly  charge-out  rate 
for  services  can  be  worked  out  by 
dividing  annual  running  costs  by 
the  number  of  working  hours  in 


the  year-.  "This  is  the  bottom  lirre 
below  which  it  is  financially  not 
prudent  to  carry  out  the  work," 
said  Mr  Patel.  Annual  costs 
should  include  all  staff  and 
premises  costs,  bank  charges,  all 
business-related  sundries,  depre- 
ciation and  drawings. 

"The  purpose  of  business  is  to 
add  value  to  product  and  gener- 
ate enough  profit  to  continue  in 
business. 

"We  must  not  provide  a  service 
because  it  is  a  good  idea  or 
because  we  like  doing  the  work 
involved.  Nor  must  we  take  on 
services  because  of  fear  that  if  we 
do  not  provide  the  service  our 
competitor  will.  Unless  there  is  a 
net  profit  from  each  activity,  we 
must  not  provide  it;  those  who  do 
not  value  their  services  will 
inevitably  find  that  others  also  do 
not,"  concluded  Mr  Patel. 


PSG  chairman  Hemant  Patel 
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A  Clear  winner  from 
Johnson  &  Johnson 


Capitalise  on  l  In- 

expanding  medicated 
skincare  market  with  a 
complete  range  of  products 
Torn  Johnson  &  Johnson.  The 
nnovative  new  lines,  attractive 
arices,  eye-catching  point  of  sale 
material  and  the  reassurance 
;hat  comes  with  the  trusted  J&J 
lame  can't  fail  to  appeal  to  your 
:ustomers.  The  message  is  clear, 
[f  you  want  to  clean  up  on  the 
competition,  stock  Clean  and 
Clear. 


Fast  growing  brand 

Ground  80%  of  all  11-24  year  olds 
aave  to  cope  with  the  problems  of 
spots  but  only  around  a  quarter 
if  these  are  currently  using 


nedicated  skincare  products 


1 


U&J  is  determined  to  realise  this 
market  potential  with  a  renewed 
level  of  commitment  and  support 
for  its  Clean  and  Clear  range  of 
Droducts.  Clean  and  Clear  is 
already  the  fastest  growing 
|)rand  within  the  medicated 
pkincare  market  -see  graph-  out- 
performing long-established 
rivals  including  Clearasil,  Biactol 
knd  Oxy.  The  cleansing  lotions 
Lre  amongst  the  top  sellers  in  the 
osmetic  and  medicated  wipe-off 
leanser  sectors  and  the  Clean  & 
]lear  team  has  even  more 
ambitious  plans  for  the  brand  in 
he  future. 


Cleaner,  Clearer  Skin 

^lean  and  Clear  is  aimed  at 
eenagers,  particularly  young 
jirls,  who  want  to  keep  their 
skin  clear  and  blemish  free 
everyday.  Clean  &  Clear 
brmulations  have  active 
ngredients  that  deep  cleanse  the 
skin  to  remove  all  traces  of  dirt, 
pil  and  make-up,  as  well  as 
Silling  the  bacteria  that  causes 
spots.  Unlike  any  other  brand, 
plean  and  Clear  bridges  the  gap 
between  the  out  and  out  acne 
treatments  and  the  mild 
cosmetic  skincare  ranges  and  is 
deally  positioned  to  attract 
younger  customers  into  your 
acial  Beauty  product  ranges. 


Growth/Decline  of  medicated  brands  within  the  U.K. 


+25.28 


+7.9 

OXY 


-2.6 


SOI  KI  T:  I  HI  Moving  Annua]  Total  to  23rd  April  ! 


-15.09 


»ilhin  total  UK  Mark. 


A  major  commitment 

Clean  and  Clear  is  a  crucial 
element  of  J&J's  commitment  to 
the  skincare  market.  To  signal 
its  confidence,  over  £lmillion  is 
being  invested  in  a 
comprehensive  advertising  and 
promotional  package  to  support 
the  Clean  &  Clear  brand.  TV 
regional  advertising  is  already 
under  way  and  a  high  profile 
teenage  magazine  and  radio 
campaign  will  support  Clean  & 
Clear  throughout  the  rest  of  1995 
In  addition,  a  PR  campaign 
featuring  product  sampling  will 
help      to      increase  brand 


Brand  extensions 
complete  the  range 

The  Clean  and  Clear  range 
comprises: 

Cleansing  lotion  (Standard  and 
Sensitive  options):  invigorating, 
non  drying  astringent  cleansers 
Foaming  Facial  Wash: 
a  non-drying  cleansing  gel 
Cleansing  Milk:  a  milk  with  a 
powerful  make-up  removing 
agent 


In  addition,  J&J  are  launching 
three  fresh  and  exciting  new 
products 

Invisible  Blemish  Gel: 
Maximum  strength  and 
Sensitive  Skin  options:  with 
effective  spot  clearing  action, 
these  invisible  gels  do  not 
irritate  the  skin.  Since 
independent  pharmacy  is  one  of 
the  most  popular  places  to  shop 
for  medicated  treatments^, 
pharmacists  are  sure  to  enjoy 
resounding  success  with  these 
new  lines 

Deep  Action  Cleansing  Cream 
Wash:  a  revolutionary  new 
whipped  cream  formula  which 
deep  cleanses  to  leave  the 
skin  tingling-fresh.  In  the  U.S.A 
deep  cleansing  cream  washes  are 
a  rapidly  growing  market:  this 
type  of  formulation  accounts  for 
almost  4  out  of  10 
purchases  of  facial  washes. 


Clean  &  Clear  Product  Range 


awareness.  In-store,  eye-catching 
shelf-talkers  and  window  display 
material  will  reinforce  the 
strapline  'Clean  and  Clear  and 
under  control'  and  are  sure  to 
stimulate  customer  interest  in 
the  new  lines.  They  are  available 
from  your  J&J  territory 
manager. 

Don't  miss  this  opportunity  to  be 
a  part  of  the  Clean  and  Clear 
success  story.  Face  up  to  the 
future  with  Clean  &  Clear  -  your 
customers  will  thank  you.  If  you 
have  any  queries,  please  contact 
J&J  sales  support  on  01628 
822222. 

Sources: 

(1)  PCP  medicated  skincare  penetration 
1994 

(2)  13.7%  £share  of  Trade.  AGB  52 
weeks  to  end  of  March  1995 


PSG  SEMINAR 


SWOT  analysis  for  community  pharmacy 


In  the  new  evidence-based  NHS, 
FHSAs  and  health  commissions 
have  become  purchasers  of 
healthcare  services.  They  need  to 
assess  health  needs,  and  plan  and 
purchase  a  package  of  services 
which  must  improve  the  effect 
and  quality  of  a  provided  service, 
Dr  Jill  Jesson,  social  scientist  at 
MEL  Research,  told  delegates. 
Purchasers  react  to  need  by 


Dr  Jill  Jesson  from  MEL  Research 


defining  the  problem,  setting  a 
goal,  asking  how  it  can  be  tack- 
led, how  it  is  being  tackled  and 
how  it  should  be  tackled  against  a 
backdrop  of  available  resources. 

They  then  ask  what  needs  to 
change,  how  feasible  the  change 
is,  contact  services  and  monitor 
the  change  and  re-evaluate. 

Community  pharmacy  offers 
many  strengths,  said  Dr  Jesson, 
outlining  a  SWOT  (strengths, 
weaknesses,  opportunities  and 
threats)  analysis  for  the  sector. 

Strengths  include:  access  to  the 
local  community,  proprietor  com- 
mitment, concentration  in  the 
High  Street  and  potential  for 
alliances. 

Weaknesses  are:  small  pre- 
mises, intra-professional  compe- 
tition, mobile  and  low-income 
customer  base,  limited  scope  for 
innovation,  marginal  visibility  in 
FHSA,  dual  role  confusion  and 
the  remuneration  structure. 

An  added  problem  is  low  recog- 
nition of  available  services  -  a 
survey  of  ethnic  minority  groups' 
perception  of  community  phar- 


macy showed  that  14  per  cent  of 
the  202  respondents  did  not  know 
they  could  get  advice  from  their 
community  pharmacy. 

Pharmacies  also  may  be  mis- 
judging their  unique  selling  point 
among  consumers.  MEL's 
research  shows  that  high  user 
groups  rate  stocking  the  right 
goods,  a  speedy  script  service, 
friendly  assistants  and  a  pharma- 
cist available  as  important  com- 
munity pharmacy  services. 

For-  the  general  population, 
speedy  service,  stocking  the  right 
goods,  friendly  counter  assistants 
and  easy  access  from  home 
scored  highest. 

Seen  as  least  important  by  high 
users  are  ease  of  access  from 
work,  health  promotion  litera- 
ture, personal  knowledge  of  the 
pharmacist  and  a  private  consul- 
tation area. 

For  the  general  population, 
free  information  was  seen  as  the 
least  important,  followed  by  ease 
of  access  from  work,  or  from 
town  and  personal  knowledge  of 
the  pharmacist. 


Opportunities  for  researching  funding  bids 


Researching  your  funding  bid 
does  not  have  to  be  expensive, 
sard  Dr  Jill  Jesson  of  MEL 
Research,  but  you  must  be  aware 
of  each  method's  limitations. 

Research  can  be  conducted  by 
sample  (x  number  of  pharmacy 
users)  or  from  random  popula- 
tion (using  the  electoral  roll). 


Getting  patient  care  and 
politics  in  the  right 
perspective  ,„ 

Xrayser's  lack  of  concern  for  the 
rights  and  welfare  of  his 
patients  cannot  be  justified  by 
political  expediency  or  the 
ethically  dubious  practice  he 
describes  in  his  last  paragraph 
last  week. 

All  patients  have  the  right  to 
receive  the  medicine 
prescribed  for  them  by  their 
doctor,  without  suffering 
extortion  imposed  on  them  by 
a  restrictive  practice  connived 
at  between  the  profession  and 
the  Government.  A  caring 
profession  should  refuse 
outright  to  co-operate  with  a 
Government  that  seeks  to 
trample  on  patients'  rights  by 
virtue  of  a  contract. 

A  chemist's  contract 
requires  him  to  treat  all 
patients  equally.  Nowhere  in 
the  NHS  contract  is  there  any 


Other  settings  may  also  provide 
opportunity,  such  as  GP  surgeries 
and  health  clinics.  However,  dif- 
ferent methods  bring  a  different 
bias.  An  in-pharmacy  survey  only 
details  pharmacy  users,  which 
may  result  in  men  or  the  young 
being  under-represented. 

A  postal  questionnaire  is  the 


cheapest  option.  However,  the 
number  of  questions  asked  may 
be  limited.  Home-based  inter- 
views are  expensive  (profes- 
sional interviewers  are  needed), 
while  those  conducted  in-phar- 
macy may  not  be  totally  candid. 
Schools  of  pharmacy  might  prove 
a  no-cost  option,  she  said. 


LETTERS 


mention  of  a  legal  category  of 
drugs,  and  no  chemist  should, 
therefore,  discriminate 
between  patients  on  this 
ground.  Likewise,  the 
Government! 

It  follows  that  when 
chemists  and  Government 
allow  NHS  scripts  for  GSL  and 
P  medicines  to  be  dispensed 
privately,  it  is  unlawful  to 
refuse  the  same  level  of 
service  to  a  patient  presenting 
with  a  POM  script. 

Xrayser  says  that  he 
"enthusiastically  helps" 
patients  with  GSL  and  P 
scripts,  while  indulging  in  the 
fantasy  that  he  "can  hardly  be 
in  breach  of  his  contract  if  he 
is  never  presented  witn  the 
prescription".  Does  he 
dispense  NHS  scripts  without 
even  reading  them?  Or 
perhaps  he  allows  his  patients 
to  read  them  to  him!  How 
unprofessional! 

It  is  fictions  of  this  nature 
which  currently  bedevil  the 
profession's  relationship  with 


patients. 

Elsewhere  in  your  pages 
Ashwin  Tanna's  heroic 
struggle  with  non-NHS 
contract  pharmacies  is 
reported.  Such  pharmacies 
regularly  dispense  NHS 
scripts  privately,  regardless  of 
legal  category.  As  they  state: 
"No  contract  -  no  breach! " 
This  leads  to  the  absurdity 
that  the  more  ethically  based  a 
pharmacy  is,  the  more  likely  it 
is  to  be  sued  for  breach  of 
contract;  whereas  those  to 
whom  the  local  FHSA  has 
refused  a  contract  to  dispense 
NHS  scripts,  do  so  with 
impunity. 

This  and  other  absurdities 
could  easily  be  disposed  of  by 
our  profession  refusing  to 
acquiesce  to  the  NHS  to  deny 
patients  their  rights  in  law. 

A  good  general  rule  for  any 
caring  profession  hoping  to 
make  it  into  the  21st  century  is 
'patients  first  -  politics  last'. 
Allan  Sharpe 
Newbridge 


IT:  the  face  of  the  future 

There  are  future  opportunities  for 
supporting  community  pharmacy 
services  with  appropriate  infor- 
mation technology,  said  Alan 
Woodhead,  consultant  to  the 
NHSE  information  management 
and  technology  group. 

"In  the  fullness  of  time,  I  would 
not  be  at  all  surprised  to  see  a 
replacement  NHS  number  (an 
unambiguous  patient  identifier) 
introduced  onto  FPlOs  so  that 
pharmacists  can  use  them." 

Better  information  about  pat- 
ients and  populations  will  be 
greatly  aided  by  sharing  and 
using  information,  with  the  NHS 
replacement  number'  as  a  key 
item. 

Bar  codes  have  already  been 
trialled  (C&D  Febnrary  1,  p201) 
for  resilience  and  ease  of  use  by 
GPs  and  pharmacists,  the  prelim- 
inary results  of  which  are  quite 
pleasing,  said  Mr  Woodhead.  In 
interviews  with  C&D,  pilot  partic- 
ipants confirmed  there  had  been 
rro  difficulties  with  scanning  or 
discrepancies,  although  time  was 
sometimes  needed  to  explain  the 
code  to  patients. 


SMHSE  consultant  Alan  Woodhead 

No  representations  by 
Roche  over  Lariam 

I  read  Letters  (C&D  May  27) 
and  was  most  grateful  to  Bill 
Johnson  for  drawing  our 
attention  to  the  apparent 
'double-dealing'  by  Roche 
with  regard  to  the  promotion 
of  Lariam  direct  to  doctors,  so 
bypassing  pharmacy. 

I  did  just  as  Mr  Johnson 
suggested,  and  withheld  our 
order  for  Roche  products,  and 
was  assured  by  a  disapp- 
ointed rep  that  the  division  in 
question  would  make  clear  its 
intentions  to  me  in  a  very 
short  time. 

Alas,  many  days  have  now 
passed  and  I  have  been  totally 
ignored  by  Roche.  I  think  that 
the  message  is  quite  clear: 
make  your  views  known  to 
Roche  and  look  to  see  just 
how  many  Roche  lines  can  be 
delisted  from  our  shelves. 
FW  Brown 
Brighton 
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Massive 
£1*7  million 
TV  burst 
starts 
July  17th 


ARE  YOU 
READY? 


Please  contact  your 
'harmacy  Support  Team 
representative  or 
Freephone  the  OTC 
agamet  Information  Line 
on  0500  100  222 


NEW 


Tagamet 

^#  DUAL  ACTION  LIQUID 


garnet  Dual  Action  Liquid.  Product  Information:  Presentation.  A  white  suspension  with  an  odour  of  fruit  and  mint  containing  500  mg  sodium  alginate  B.P.C.  and  200  mg  cimetidine  per 
ml  dose.  Use.  Short  term  symptomatic  relief  of  heartburn,  associated  with  acid  regurgitation,  especially  if  provoked  by  bending  over  or  lying  supine.  Dosage  and  administration:  Adults 
:/.  the  elderly),  children  16  years  and  over.  10  ml  suspension  when  symptoms  appear.  If  symptoms  persist  for  more  than  1  hour  after  the  first  dose,  a  second  dose  (10.  ml)  may  be  taken, 
t  no  more  than  2  doses  in  any  4  hours  and  no  more  than  4  doses  in  any  24  hours.  Treatment  should  not  be  continued  for  more  than  two  weeks.  If  symptoms  persist  for  more  thanf  two 
eks  or  recur  regularly,  a  doctor  should  be  consulted.  Not  to  be  given  to  children  under  16  years  of  age.  Contraindications.  Hypersensitivity  to  cimetidine  or  any  of  the  other  constituents, 
ecautions.  Not  recommended  in  patients  with  impaired  renal  function,  hepatic  impairment;  taking  oral  anticoagulants,  phenytoin,  theophylline,  intravenous  lignocaine;  middle  aged  or  older, 
fients  with  new/changing  dyspeptic  symptoms,  any  patients  with  unintended  weight  loss  and  dyspeptic  symptoms,  because  of  potential  delay  in  diagnosis  of  gastric  cancer;  with  compromised  bone 
irrow;  in  pregnancy  and  lactation.  Use  only  on  a  doctor's  advice  in  patients:  with  any  other  illness,  using  any  medication,  under  medical  supervision  for  other  reasons,  with  a  history  of  peptic 
ier  who  are  now  using  NSAIDS  especially  the  elderly.  Contains  66  mg  sodium  per  10  ml  dose  and  this  should  be  included  in  the  daily  allowance  of  patients  on  sodium  restricted  diets. 
Verse  reactions.  Diarrhoea,  dizziness,  rash,  tiredness.  Gynaecomastia,  occasional  liver  damage,  confusional  states  (usually  in  the  elderly  or  very  ill),  all  reversible.  Rarely  .thrombocytopenia,' 
copenia,  agranulocytosis,  all  reversible.  Very  rarely,  hepatitis,  interstitial  nephritis,  acute  pancreatitis,  headache,  myalgia,  arthralgia,  fever,  sinus  bradycardia,  tachycardia  and  heartblock,  , 
reversible,  aplastic  anaemia,  pancytopenia  and  anaphylaxis.  Reports  of  alopecia  and  very  rarely  reports  of  impotence  but  no  causal  relationship  has  been  established  at  usual/prescribed 
rapeutic  doses.  Product  licence  number  0002/0232.  Retail  price  (200  ml)  £4-99  Legal  category  P.  Date  of  preparation  8  June  1995. 

SmithKlme  Beecham 

Consumer  Healthcare  M 


SmithKline  Beecham  Consumer  Healthcare,  SB  House,  Brentford,  Middlesex,  TW8  9BD.  Telephone  number  0181  560  5151. 


MARKETING 


NPD  stimulates  OTC  market 

In  the  first  of  a  new  series  of  articles  focusing  on  the  over  the  counter  sector,  the 
Self  Medication  Unit  of  IMS  UK  highlights  the  latest  trading  activity  of  products 
sold  within  the  pharmacy  market 


The  value  of  the  total  non- 
prescription bound  market 
in  pharmacy  over  the  last 
year  was  SI. 6  billion!  Sev- 
enty-three per  cent  of  this 
business  came  from  products 
sold  over  the  counter.  Three- 
quarters  of  this  went  through 
pharmacy  and  the  rest  through 
grocery. 

During  the  past  two  years,  OTC 
business  has  shown  substantial 
growth  of  £160  million*. 

Looking  at  the  major  players  in 
the  marketplace,  Warner  Well- 
come remains  as  the  top  com- 
pany, taking  11  per  cent  of  the 
whole  in  value  terms. 

The  strong  brands,  Zovirax, 
Calpol  and  Benylin,  combined 
with  new  product  launches,  such 
as  Beconase  Hayfever  and 
Benylin  Four  Flu,  have  ensured 
this  prime  position  has  been 
maintained. 

Zovirax,  arguably  one  of  the 
most  successful  POM  to  P 
switches  to  date,  leads  the  cold 
sore  market,  holding  an  85  per 
cent  share,  and  a  21  per  cent  year 
on  year  sterling  growth. 

Smithkline  Beecham's  acquisi- 
tion of  Sterling  Health  places  SB 
as  the  number  two  OTC  company, 
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accounting  for  10  per  cent  of 
pharmacy  OTC  purchases.  SB's 
portfolio  is  led  by  Solpadeine,  the 
highest-selling  OTC  product  in 
pharmacy.  Crookes  occupies 
third  position,  Reckitt  &  Colman 
fourth  and  Roche  fifth. 

The  ten  major  categories  listed 
(right),  with  their  respective  24- 
month  sterling  growth,  generate 
more  than  half  of  all  OTC  busi- 
ness moving  through  pharmacy. 

The  general  pain  relief  category 
leads  significantly,  being  worth 
twice  the  value  of  the  next  largest 
-  cough  remedies. 

OTC  emollients  have  shown 
the  strongest  growth  over  the 
past  24  months,  with  a  42  per  cent 
sales  increase.  The  top  three 
products  -  E45,  Oilatum  and  Bal- 
neum -  have  all  demonstrated 
strong  growths  of  28,  61  and  60 
per  cent,  respectively. 

The  second  strongest  growth 
sector  over  the  past  two  years  has 
been  cold  and  flu  remedies, 
which  has  witnessed  a  33  per  cent 
sales  increase  in  pharmacy.  This 
has  been  fuelled  by  Benylin  Four 
Flu,  Nurofen  Cold  &  Flu  and 
Beechams  All  In  1  -  all  recent  suc- 
cessful new  introductions. 

The  antacids  market  has  in- 


24-month  growth 


1  General  pain  relief 
(+8.5%) 

2  Cough  remedies 
(+7.7%) 

3  Antacids 
(+23%) 


4  Anti-smoking 
(-28%) 

5  Cold  and  flu  remedies 
(+33%) 

6  Emollients 
(+42%) 


7  Non-fibre  laxatives 
(+11%) 

8  Sore  throat  remedies 
(+23%) 

9  Nasal  decongestants 
(-9%) 

10  Hayfever  remedies 
(+18%) 


creased  by  23  per  cent,  and  has 
been  an  extremely  dynamic  cate- 
gory, with  Pepcid,  Tagamet  and 
Zantac  all  moving  from  POM  to  P 
status  during  the  past  two  years. 
Gaviscon  still  remains  the  top- 
selling  brand  in  this  sector,  with 
Reckitt  &  Colman  having  added 
Peppermint  liquid  and  Lemon 
tablets  to  the  range. 

The  area  to  record  the  biggest 
decline  has  been  anti-smoking, 
with  a  28  per  cent  decrease  in 
sales  over  the  last  two  years. 
Despite  this,  the  market  is  still 
worth  &35m  and  is  the  fourth 
largest  OTC  sector  in  pharmacy. 

*AU  values  are  at  rsp 

Leading  OTC  brands  in 
pharmacy 


1  Solpadeine 

2  Gaviscon 

3  Nicorette 

4  Benylin 

5  Calpol 


6  Seven  Seas  Cod  Liver  Oil 

7  Paracetamol  (solid) 

8  Nurofen   

9  Zovirax 

10  Canesten 

Source:  OTC  Report  (Self  Medication  -  IMS) 


Product  Information.  Nurofen: 
Each  tablet  contains  200mg  Ibuprofen  B.P. 
Indications:  Effective  in  the  relief  of 
headaches,  cold  and  'flu  symptoms,  rheumatic 
and  muscular  pain,  backache,  fever,  migraine, 
period  pain,  dental  pain  and  neuralgia. 
Dosage  and  Administration:  Adults  and  children 
over  12  years:  Initial  dose  2  tablets,  then  if 
necessary  1  or  2  tablets  every  4  hours.  Do  not 
exceed  6  tablets  in  any  24  hours. 
Precautions  and  Warnings:  As  with  some  other 
pain  relievers,  Nurofen  should  not  be  taken  by 
patients  with  stomach  ulcer  or  other  stomach 
disorder  or  hypersensitivity  to  ibuprofen. 
Patients  receiving  regular  medication,  asthmat- 
ics, anyone  allergic  to  aspirin,  and 
pregnant  women  should  be  advised  to  consult 
their  doctor  before  taking  Nurofen.  In  normal 
use,  side  effects  are  very  rare,  but  may  occa- 
sionally include  dyspepsia, 
gastrointestinal  intolerance  and  bleeding, 
and  skin  rashes.  Not  recommended  for  children; 
under  12.  If  symptoms  persist  for  more  than 
3  days  patients  should  consult  their  doctor. 
Product  licence  Number:  0327/0004. 
Licence  Holder:  Crookes  Healthcare  Limited, 
Nottingham,  NG2  3AA.  legal  Category:  P. 
Price:  Nurofen  12's  £1.35,  24's  £2.49, 
48's  £4.49,  96's  £7.59.  Date:  June  1995. 
References:  1.  Milsom,  I.  and  Andersch,  B., 
Brit.  J.  Obstet  and  Gynaecol.,  1984,  91, 1129 
2.  Busson,  M.,  J.  Int.  Med.  Res.  1986,  14,  53 

NUROFCN 

Contains  ibuprofen 


'TAKE  NUROFEN' 

Nurofen  gives  you  an  excellent  recommendation  for  the  relief  of  period  pain  and  other  OTC  pain 
indications.  It  has  been  shown  to  provide  faster,  more  effective  relief  of  dysmenorrhoea  than  either 
paracetamol  or  aspirin1.  Also,  it's  as  well  tolerated  as  paracetamol  and  gentler  on  the  stomach  than  aspirin^. 

WHATEVER      THE      PAIN,      YOU'VE      GOT      A      NUROFEN  ANSWER 


PAGB  CONFERENCE 


Trust  me;  trust  OTCs 


This  year's  Proprietary 
Association  of  Great 
Britain  conference  took 
as  its  theme  self- 
medication  and  its  place 
in  primary  healthcare. 
Among  the  speakers  was 
Dr  Robert  Walker,  who 
highlighted  over  the 
counter  medicine 
perception  and 
recommendation  barriers 
among  GPs 

GPs'  major  perception  was 
that  OTC  products  were 
for  the  treatment  of  either 
'minor'  or  'self-limiting'  ill- 
nesses. "Over  the  counter 
products,  such  as  analgesics, 
antacids  and  hayfever  remedies, 
are  seen  as  symptomatic  thera- 
pies," Dr  Walker  said. 

GPs  were  very  concerned 
about  more  powerful  curative 
products  -  for  example,  H2  block- 
ers,  antibai  In  nils  the  oral  inn 
traceptive  pill  -  being  freely  avail- 
able. Traditional  phar  macological 
teaching  in  medicine  relegates 
symptomatic  remedies  to  the  cat- 
egory of  'dubious  efficacy'. 
This  was  reinforced  by  atti- 


tudes fostered  by  the  'Blacklist', 
and  the  recent  Audit  Commission 
Report  on  prescribing.  This  con- 
tained two  categories  -  'Dings  of 
questionable  value'  and  'Products 
obtainable  without  prescription' 
-  with  the  implied  message  that 
prescribing  of  these  products  was 
bad  therapeutics,  said  Dr  Walker. 

Also  GPs  were  largely  ignorant 
of  the  OTC  market.  They  lacked 
knowledge  about  how  these 
products  were  licensed,  about 
what  they  contained  and  details 
such  as  pack  size,  price,  etc. 

Doctors'  perceptions  of  OTCs, 
in  work  with  focus  groups  of  GPs 
and  pilot  groups  looking  at  edu- 
cational material,  were  shown  to 
lie  behavioural  rather  than  due  to 
ignorance,  with  'control'  and 
'accountability'  the  main  tacks. 

"Where  the  GP  assumes  res- 
ponsibility for  the  management  of 
the  problem  presented  by  the 
patient,  the  doctor  is  perceived  as 
being  'in  control',"  said  Dr 
Walker.  This  extended  into  other 
facets  of  medical  behaviour  with 
GPs  reluctant  to  alter  or  change  a 
colleague's  treatment. 

"GPs  may  relinquish  control  to 
a  specialist  and  then  be  reluctant 
to  make  changes  even  when  they 
perceive  that  the  specialist's  opin- 
ion may  be  wrong!  The  relation- 
ship is  not  like  that  of,  for  exam- 
ple, pharmacist  and  customer." 

Said  Dr  Walker:  "Look  at  the  GP 


Left  to  right:  PAGB  president  Clive  Dixon  and  executive  director  Sheila 
Kelly  with  Dr  Robert  Walker;  and  the  PSNC's  David  Sharpe 


GPs  are  largely  ignorant  of  the  OTC  market,  said  Dr  Robert  Walker 


resistance  that  developed  to  the 
market  model  of  healthcare  with 
its  promotion  of  an  ideal  of  'cus- 
tomer service'."  Because  this 
notion  of  control  was  deep- 
seated,  GPs  were  reluctant  to 
pass  the  patient  on  to  another 
agency  over  which  they  did  not 
feel  they  had  control  -  ie,  a  phar- 
macist. 

Doctors  regarded  themselves 
as  being  accountable  to  the 
patient  and  also  accountable  to 
the  terms  of  service  that  govern 
general  practice.  This  account- 
ability leads  to  the  behaviour'  that 
the  giving  of  a  prescription  -  an 
act  entirely  within  the  gift  of  the 
doctor  -  was  a  necessary  part  of  a 
consultation. 

"There  is  also  still,  despite 
attempts  at  clarification,  a  strong 
belief  that  the  wording  of  the 
GPs'  terms  of  service  requires  a 
prescription  to  be  issued."  And 
the  fear  of  missing  the  rare,  seri- 
ous diagnosis  leads  on  to  beliefs 
about  the  dangers  of  self-medica- 
tion by  patients  which  may  mask 
serious  symptoms. 

Work  on  production  of  a 
resource  pack  by  medical  and 
pharmaceutical  advisers  in  Cum- 
bria has  shown  that  GPs  can  be 
persuaded  that  it  is  "alright  to  let 
go  of  serious  medications" 
through  POM  to  P  switches. 

The  resource  pack  was  still 
being  refined,  with  its  launch 
likely  in  the  autumn,  when  it  will 
be  made  available  to  practice 
nurses,  as  well  as  small  groups  of 
GPs  and  pharmacists. 

In  Cumbria,  the  University  of 
Lancaster  is  offering  a  two-year 
degree  for  nurse  practitioners. 


"No  doubt  they  will  soon  be 
working  as  co-practitioners  with 
GPs,"  commented  Dr  Walker. 

"They  will  have  a  significant 
role  in  primary  care,  taking  the 
pressure  off  doctors  to  treat  sim- 
ple, self-limiting  conditions." 

Dr  Walker  saw  clinical  proto- 
cols being  developed  for  nurses 
to  recommend  OTC  products. 

"The  promotion  of  rational, 
self-medication  can  benefit  an 
increasingly-sophisticated  public 
and  enable  limited  resources  for 
healthcare  to  be  used  sensibly." 

GP/OTC  barriers 

•  Giving  advice  about  self-med- 
ication is  seen  as  time-consuming 
and  more  difficult,  and  more 
likely  to  expose  the  doctor's  igno- 
rance than  prescribing 

•  The  large  percentage  of  the 
population  who  receive  free  pre- 
scriptions makes  GPs  reluctant  to 
suggest  that  patients  should 
assume  some  financial  burden 

•  OTC  products  are  seen  as  only 
suitable  in  areas  where  the  pre- 
sent prescribed  drug  expenditure 
is  low  anyway,  and  so  the  effort 
expended  may  not  affect  pre- 
scribing budgets 

•  There  is  an  ignorance  about 
what  is  available  OTC 

•  The  government's  refusal  to 
reword  the  GP  terms  of  service 

•  The  recent  attempt  to  prevent  a 
CHC  publishing  lists  of  drugs 
which  cost  less  than  the  prescrip- 
tion charge 

•  A  pharmacy  contract  which 
encourages  pharmacists  to  keep 
script  numbers  up 

•  GP  computers  that  can't  moni- 
tor patients'  OTC  usage. 

CHEMIST  &  DRUGGIST  8  JULY  1995 


Pharmacia 

IMPORTANT 

ANNOUNCEMENT 

Nicorette"  Patch 

Free  replacement  of  existing  out  of  date  stock  by  31st  August 

Further  to  our  previous  announcement  on  new  packaging 
for  Nicorette  Patch,  please  send  all  expired  stock  hack  to 
Pharmacia  by  31st  August  1995. 

A  mil  exchange  of  all  out  of  date  packs  will  be  made  on  a 
one-to-one  basis. 

Simply  mark  the  package  'Stock  Returns'  indicating  the 
quantity  to  be  exchanged  (no  postage  needed),  together  with 
your  full  trading  address  and  send  to: 

Goods  Inwards 
Pharmacia  Ltd 
FREEPOST  MK15  11 
Knowlhill 
Milton  Keynes 
MK5  8BR 

If  you  require  further  information,  please  do  not  hesitate 
to  contact  the  Nicorette  helpdesk  on:  01908  603074. 
Thank  you  in  advance  for  your  cooperation. 


NICORETTE 

Pharmacia  Ltd,  Davy  Avenue,  Milton  Keynes  MK5  8PH. 


PAGB  CONFERENCE 


Make:  seek  out  the  pharmacist 


Patients  should  seek  out  the  com- 
munity pharmacist  rather  than 
the  overburdened  GP  when  con- 
sulting over  common  ailments, 
says  the  minister  tor  health,  Ger- 
ald Malone. 

The  minister  confessed  he  had 
been  surprised  by  I  he  choice  of 
over  the  counter  medications 
available  and  (he  pharmacist's 
professional  advice  and  level  of 
inquiry  on  a  recent  and  rare  visit 
to  a  pharmacy. 

"The  range  of  advice  was  far 
more  extensive  than  that  avail- 
able to  me  some  time  ago,"  he 
said. 


Government  was  keen  to  enter 
into  partnerships  promoting  a 
wider,  sensible  use  of  self-med- 
ication, but  a  balance  needed  to 
be  struck  between  the  role  of  the 
State  and  empowering  individu- 
als to  take  a  responsibility  for 
their  health,  said  the  minister. 

No  one  group  held  the  key  to 
better  health,  but  the  chances  of 
success  were  much  greater  if  all 
interested  parties  worked  to- 
gether in  partnership.  "Govern- 
ments, individuals,  healthcare 
professionals  and  manufacturers 
are  all  part  of  this  partnership," 
Mr  Malone  commented. 


Health  minister  Gerald  Malone 


MMC  Invites 
Evidence  For  The 
Inquiry  Into 
Tambrands  Ltd 


The  Director  General  of  Fair  Trading  has  asked 
the  Monopolies  and  Mergers  Commission  to 
investigate  the  operations  of  Tambrands  Ltd,  the 
manufacturer  of  the  Tampax  brand  of  tampons. 
The  Commission  will  investigate  whether  the 
company's  practice  of  giving  discounts  to 
wholesalers  and  retailers  only  if  they  agree  to 
stock  the  whole  or  part  of  the  range  of  Tampax 
products  is  anti-competitive,  and  if  so  whether  it 
operates  against  the  public  interest. 

Anyone  wishing  to  obtain  a  copy  of  the  full 
terms  of  reference,  or  to  submit  evidence, 
should  write  to:  The  Reference  Secretary 
(Tampons),  Monopolies  and  Mergers 
Commission,  New  Court,  48  Carey  Street, 
London,  WC2A  2JT. 

Any  evidence  should  be  submitted  in  writing  by 
30  July,  if  possible. 


FOCL'SINQ  ON  THE  PUBLIC  INTEREST. 


The  minister's 
self-medication 
motto 

Sensible  self-medication: 

•  encourages  people  to  be 
more  intetested  and  committed 
to  their  own  health 

•  forthose  minor  ailments, 
which  form  the  bulk  of  illness,  it 
empowers  individuals  with 
greater  freedom  to  choose  for 
themselves  what  medicines  they 
will  use 

•  draws  on  the  wealth  of 
professional  expertise  of 
community  pharmacists 

•  helps  doctors  use  their  time 
more  effectively 

•  creates  opportunities  of  new 
markets  for  manufacturers  with 
products  approaching  patent 
expiry 

•  Helps  make  the  most  use  of 
necessarily  finite  health  sector 
spending  and  reduces  the  rate 
of  growth  in  the  drugs  bill, 
freeing  up  valuable  resources  to 
be  used  elsewhere 


'GPs  may 
recommend  an 
OTC  product  to  a 
patient  for  a 
minor  ailment, 
1  providing  they 
I  also  offer  the 
I  I  patient  the 
I  alternative  of  an 
NHS  prescription' 


Gerald  Malone,  health  minister 


GPs  and  pharmacists  to 
cut  out 'turf  battles'? 


Sheila  Kelly  of  the  PAGB 

Doctors  and  pharmacists  should 
develop  a  patient-centred  strat- 
egy for  primary  healthcare  and 
cut  out  the  turf  battles. 

Postulating  that  OTCs  were  the 
best  medicine,  PAGB  executive 
director  Sheila  Kelly  said  both 
professions  should  treat  symp- 
toms as  the  first-line  approach. 

Effective  self-medication  prod- 
ucts were  available.  If  they  didn't 
work,  the  advice  to  patients 
should  be:  'Visit  your  doctor'. 

Doctors  usually  thought  con- 
sumers should  treat  themselves 
for  'a  bit  longer'  before  present- 
ing. The  consumer  reported  that 
doctors  were  irritated  with  them 
and  talked  down  to  them. 

The  question  of  how  long  it  was 
appropriate  to  self-medicate  for 
has  not  been  helped  by  industry. 
However,  on-pack  instructions  to 
'consult  your  doctor  if  the  symp- 


toms persist'  were  being  replaced 
with  more  definitive  statements. 

Up  to  now,  people  had  believed 
that  OTCs  offered  relief,  not 
cures,  with  a  visit  to  the  GP  for 
the  more  serious  conditions. 

However,  consumers  under- 
stand pharmacists  have  a  com- 
mercial role  and  what  they  do. 
"They  have  a  very  adult,  unpatro- 
nising  relationship  with  the  phar- 
macist," said  Ms  Kelly. 

She  also  believed  the  fourth 
year  of  the  new  degree  courses 
should  be  used  for  teaching  com- 
munication skills  and  how  to 
respond  to  symptoms. 


David  Sharpe  put  the  proposition 
'Believe  me,  I'm  a  pharmacist', 
citing  1994  US  Gallup  Poll 
research,  which  showed 
pharmacists  topping  the  'honesty 
and  ethical'  behaviour  rankings 
among  professionals,  with  a  62 
per  cent  rating 


56 


CHEMIST  &  DRUGGIST  8  JULY  199 


SENSODYNE 
RUNS  RINGS 
AROUND  THE 


COMPETITION 


•  Dominates  the  sensitive  toothpaste 
sector  with  76.2%  £  share.* 


•  Highest  cash  rate  of  sale  in  the 
sector  -  seven  times  greater  than 
the  nearest  competitor.** 


■  . 


•  The  No. 4  brand  in  the  total  tooth- 
paste market  with  a  9.3%  £  share.* 


•  1995  sees  the  biggest  promotional 
spend  ever  -  over  £6  million. 

•  National  TV  campaign  with  Summer 
and  Winter  bursts  -  £3  million. 


•  Stock  up  now  with  Sensodyne 
Original,  Mint,  F  and  Gel  to  meet  the 
extra  demand  created  by  network  TV. 

*Nielsen  Retail  Audit  March/April  1995. 
**Nielsen  Pharmacy  Audit  March/April  1995. 
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BRITAIN'S  NO.  1  TOOTHPASTE 
FOR  SENSITIVE  TEETH 


Stafford-Miller  Ltd.,  Broadwater  Road,  Welwyn 
Garden  City,  Herts.  AL7  3SP.  Tel:  01707  331001. 


PHARMACY  PROFILE 


ATTRACTION 


Community  pharmacists  should  not  resent  the 
fact  that  they  have  to  be  retailers,  but  should 
make  the  most  of  the  opportunity  this  offers,  says 
Conor  Daly,  who  was  a  runner-up  in  last  year's 
IMatwest  Streamline  Retailer  Excellence  Award. 
He  talks  to  Adrienne  de  Mont  about  how  he  runs 
his  business  in  Coleraine 


The  publicity  Conor  Daly 
received  from  the  Natwest 
Award  generated  enough 
extra  business  to  be  a  prize 
in  itself.  He  was  the  only 
retailer  in  Northern  Ireland  to  get 
through  to  the  finals  and  the  local 
newspaper  gave  him  good  cover- 
age. "People  came  into  the  phar- 
macy just  because  they  heard  I'd 
won  an  awar  d,  particularly  those 
who  were  considering  refits,  as 
we'd  recently  had  a  refit  our- 
selves," he  says. 

The  business  he  took  over  in 
Coleraine  in  1993  had  several 
previous  lives,  the  most  recent  as 
a  health  food  store.  Although  the 
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centre  of  the  town  had  been  dev- 
astated by  a  bomb  a  few  years 
previously,  he  had  no  qualms 
about  embarking  on  a  career  in 
an  area  he  had  grown  to  know 
well  in  his  schooldays. 

With  the  experience  of  good 
management  training  at  Boots, 
he  has  been  able  to  build  up  a 
business  which  has  survived  the 
recession  and  makes  him  feel 
optimistic  about  the  future. 

The  pharmacy  is  outside  the 
town  centre  and  over  a  mile  away 
from  the  nearest  GP,  although  he 
is  close  to  several  dental  surg- 
eries. Most  of  his  customers  are 
regulars,    many    coming  from 


nearby  sheltered  accommodation 
for  whom  he  runs  a  prescription 
collection  and  delivery  service. 
He  also  serves  one  of  the  largest 
nursing  homes  in  the  area. 

As  his  pharmacy  is  one  of  the 
smallest  in  Coleraine,  he  thought 
at  first  there  was  no  point  in  com- 
peting on  price  for  counter  sales, 
but  experience  has  shown  that 
offering  the  occasional  bargain 
draws  customers  from  all  over 
town.  He  sells  baby  meals  at  cost 
price  and  finds  that  the  loss  is 
made  up  when  customers  buy 
other  items  at  the  same  time. 

"We  didn't  sell  disposable  nap- 
pies at  first,  thinking  we  would  be 
unable  to  compete  with  the  multi- 
ples on  price,  but  found  there  was 
a  big  demand.  We  can  now  buy 
large  quantities  and  offer  good 
prices  ourselves,"  he  says. 

The  shop  is  a  difficult  shape, 
being  long  and  narrow,  so  he  had 
to  plan  its  layout  carefully. 

"It  was  a  bit  of  a  headache  try- 
ing to  work  out  how  to  organise 
the  shelves,  but  one  of  the  advan- 
tages is  that  people  coming  into 


the  shop  have  to  walk  past  every- 
thing before  they  reach  a  till  or 
the  prescription  counter,"  he 
explains. 

Shelving  has  had  to  be  narrow 
and  he  has  increased  the  impres- 
sion of  lightness  and  space  by 
backing  some  of  the  shelves  with 
mirrors  and  using  spotlights.  He 
has  avoided  the  temptation  to  put 
gondolas  down  the  middle. 

While  some  of  his  customers 
will  walk  across  town  to  save  lOp 
on  babymeals,  others  think  noth- 
ing of  spending  S190  on  a  face 
cream.  He  stocks  Kanebo,  one  of 
the  most  expensive  cosmetic  and 
skin  care  ranges.  His  was  the  first 
pharmacy  in  Ireland  to  do  so  and 
he  chose  it  because  the  other  top 
cosmetic  houses  were  already 
well  represented  on  the  High 
Street. 

With  the  help  of  advertising 
and,  at  the  beginning,  a  beauti- 
cian who  was  employed  solely  to 
advise  on  the  range,  he  has  built 
up  a  regular  clientele.  The  assis- 
tants keep  files  on  good  cus- 
tomers so  he  can  invite  them  to 
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special  promotional  evenings. 

For  the  Natwest  Award,  he  was 
judged  on  his  skills  in  merchan- 
dising, staff  training,  business 
management,  customei  care  and 
use  of  technology. 

"Merchandising  was  one  of  the 
more  difficult  things  to  assess 
because,  with  the  shop  being  long 
and  narrow,  we  don't  have  much 
window  display  space.  But  the 
way  we  have  arranged  the 
shelves  in  a  logical  progression 
seems  to  work." 

ATTRACTIVE 

One  question  he  was  asked  in  the 
Award  was:  "How  do  you  stay 
ahead  of  the  competition?"  He 
explained  to  the  judges  that  this 
was  difficult  in  pharmacy 
because  of  the  ethical  con- 
straints, so  he  had  to  strive  to 
improve  his  service  and  make  his 
business  an  attractive  place  in 
which  to  shop. 

"Patients  have  come  to  us  when 
they  have  been  unable  to  obtain 
prescription  items  elsewhere.  In 
such  cases,  I  have  offered  to 
phone  around  until  I  find  a  source 
of  supply.  Although  it  may  have 
cost  me  my  profit  in  phone  calls, 
customers  have  generally  appre- 
ciated the  help  and  come  back 
again,  so  it  isn't  money  wasted," 
he  explains. 

As  his  dispensing  workload  is 
only  about  average  for  Northern 
Ireland,  he  has  time  to  devote  to 
individual  patients.  He  keeps 
medication  records,  but  is  selec- 
tive about  whom  he  puts  on  the 
system. 

"I  only  use  it  for  patients  on  reg- 
ular medication,"  he  says.  "I  don't 
believe  in  keeping  records  for  the 
sake  of  it;  it  is  the  correct  use  of 
the  records  which  matters." 

He  finds  the  system's  most  use- 
ful application  has  been  in  servic- 
ing the  nursing  home,  as  discrep- 
ancies seem  to  crop  up  every 
week.  Asthmatics  are  another 


Conor  Daly  with  assistants  Maxine  Ramsey  (left)  and  Caroline  Stewart 


group  it  is  beneficial  to  monitor, 
particularly  to  check  if  their 
inhaler  use  is  increasing  and  why. 

Diagnostic  testing  is  not  a  ser- 
vice he  would  consider.  Coleraine 
has  high  unemployment  and  he 
thinks  that  customers  who  will 
walk  half  a  mile  to  save  20p  on 
nappies  will  be  unlikely  to  pay  for 
a  blood  pressure  measurement 
that  they  can  get  free  at  the 
surgery. 

OUT  OF  HOURS 

The  pharmacy  is  open  from 
9.00am  to  5.30pm,  six  days  a 
week,  and  he  offers  an  out  of 
hours  service  on  Sundays  by 
using  an  answering  machine  to 
refer  calls  for  urgent,  prescrip- 
tions. He  is  usually  called  out  at 
some  time  during  the  day. 

Another  'use  of  technology'  is 
to  optimise  his  computer  for  pre- 


scription medicine  stock  control. 
For  his  counter  stock  he  manages 
to  'run  a  tight  ship'  without  EPoS. 

"Despite  what  the  manufactur- 
ers say,  I  don't  think  the  costs  of 
EPoS  are  justified  for  pharmacies 
with  a  turnover  of  less  than  £600- 
700,000  a  year,"  he  believes. 

He  is  enthusiastic  about  staff 
training,  because  having  well 
trained  staff  makes  his  job  much 
easier,  as  well  as  improving  cus- 
tomer satisfaction.  He  uses  the 
National  Pharmaceutical  Associ- 
ation's medicines  counter  assis- 
tants' course,  backed  by  informal 
training  of  his  own  -  not  with 
'books  and  pens'  but  with  discus- 
sions when  matters  arise. 

He  also  finds  the  Youth  Train- 
ing Scheme  a  good  source  of 
labour;  by  the  time  the  young  peo- 
ple are  earning  a  full  wage  they 
are  usually  well  trained.  He  has 


He  has  tried  to  make  the  long,  narrow  shop  appear  light  and  airy  by  using  narrow  shelves,  spotlights  and 
mirrors,  and  by  avoiding  gondolas 


one  full-time  and  three  part-time 
assistants  and  only  employs 
locums  when  he  goes  on  holiday. 

Conor  Daly  is  as  interested  in 
the  retailing  side  of  his  business 
as  the  professional  side. 

"I'm  probably  more  of  a  busi- 
ness person  who  happens  to  be  a 
pharmacist,  rather  than  the  other 
way  round,"  he  says.  "Pharma- 
cists often  complain  that  they  are 
not  as  highly  paid  for  their  profes- 
sional advice  as  other  profes- 
sions, such  as  solicitors.  But 
pharmacists  have  an  advantage 
being  retailers  and  we  need  to 
make  the  most  of  this.  Our  main 
power  is  that  we  are  profession- 
als on  the  High  Street,  so  we  have 
to  capitalise  on  it." 

LIFE  AND  TIMES 

Conor  Daly  was  born  in  Newcas- 
tle upon  Tyne  and  went  to  school 
in  Northern  Ireland  at  the  age  of 
13.  His  family  then  moved  to 
Munich,  where  his  father  worked 
for  Cyanamid.  Conor  went  there 
for  holidays,  which  he  loved.  Not 
having  to  work,  he  was  "sheltered 
from  the  problems  and  just 
exposed  to  the  good  things". 

He  studied  pharmacy  at  Sun- 
derland, registering  in  1993  after 
a  pre-registration  year  with  Boots 
in  Newcastle.  His  father,  a  non- 
pharmacist,  then  bought  a  phar- 
macy in  Coleraine  next  door  to 
the  present  Daly's  Chemist  on 
Railway  Road.  They  moved  to  the 
larger  premises  after  gaining  per- 
mission for  a  minor  relocation. 

In  his  spare  time,  Conor  likes  to 
be  airborne.  A  favourite  hobby  is 
skiing  and  he  has  recently  started 
flying  lessons  at  Eglinton  airport. 
He  is  honorary  secretary  of  the 
Coleraine  Chamber  of  Commerce 
as  he  believes  it  is  important  for 
pharmacists  to  be  involved  in  the 
local  business  community. 
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3-4  SEPTEMBER  1995 

THE  WEMBLEY  EXHIBITION  CENTRE 


-REGISTRATION  AT  CHEMEX  1995 


Your  time  at  Chemex  is  valuable,  to  ensure  you  don't  waste 
a  moment  this  year  make  sure  you  take  advantage  of  our 
pre-registration  service. 

Not  only  will  you  be  admitted  straight  into  the  show,  but  you  will 
also  receive  our  complimentary  pen. 
Make  sure  you  avoid  the  queues. 

Telephone  01304  614644  to  receive  your  show  pass. 
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British  pharmacists  are 
poor  relations,  says  NPA 


The  NPA  Board  re-affirmed  its 
opposition  to  the  professional 
allowance  threshold  in  principle, 
and  to  any  increase  in  the  current 
level  of  1,000  prescriptions  per 
month. 

The  unilateral  imposition  of  a 
drastic  cut  in  remuneration  at  an 
arbitrary  dispensing  level  is  not 
effective  negotiation  and  is  cer- 
tainly not  the  way  to  achieve  any 
desired  rationalisation  in  the 
location  of  pharmacies,  it  said, 
before  latest  pay  discussion 
details  were  revealed  (see  p36). 
"It  is  all  very  well  for  ministers  to 
say  nice  things  about  pharma- 
cists din  ing  Pharmacy  Week  and 
at  dinners,  but  when  it  comes  to 
tangible  recognition  of  our  worth 
the  Gover  nment  appears  to  hold 
us  in  nothing  but  contempt,"  said 
a  Board  member. 

Nowhere  else  in  the  world  are 
pharmacists  paid  less  for  provid- 
ing a  public  pharmaceutical  ser- 
vice. In  Australia,  pharmacists 
are  paid  for  dispensing  pr  escrip- 
tions at  a  rate  which  provides 
them  with  a  gross  margin  of 
about  40  per  cent  on  r  et  irn. 
Patient  pack  dispensing  The 
Board  is  to  voice  urgent  con- 
cerns about  current  proposals. 
There  is  still  no  clarification  of 
Terms  of  Service  requirements, 
nor  of  changes  to  the  Medicines 
Act.  Pharmacists  could  be  left 
with  valuable  and  unusable  dead 
stock,  the  Board  said. 
Palliative  care  The  Hospice 
Pharmacists  Association  will  be 
publishing  treatment  protocols 
on  palliative  care  with  sponsor- 
ship from  Glaxo,  the  Board 
heard. 


Pharmacy  consultation  areas 

The  work  of  six  FHSAs,  which 
weri'  wholly  or  part  ly  f  unding  I  he 
desigrr  and  development  of  con- 
sultation areas  in  community 
pharmacies,  would  be  among  the 
matters  to  be  promoted  to  health 
authorities  and  commissioning 
agencies  by  the  Board's  newly- 
appointed  professional  services 
co-ordinators. 

Computer  'think   tank'  The 

Board  is  to  set  up  a  'think  tank'  of 

NPA  members  interested  in  <  

puter  developments  for  both  pr<  > 
fessional  arrd  business  use  in 
community  pharmacy.  It  was 
also  agreed  to  investigate  the  for- 
mation of  links  with  the  Internet 
and  to  provide  NPA  members 
with  an  e-mail  service. 
NSAID  advertising  for  arthri- 
tis The  Board  is  to  object  to  MCA 
proposals  that  NSAIDs  should 
not  be  advertised  for  arthritis  or 
arthritic  pain,  even  though  they 
may  be  licensed  for  OTC  sale  for 
the  relief  of  'mild  to  moderate 
pain'.  Grounds  for  objection 
include  the  fact  that  all  ( >T< ' 
packs  of  analgesics  carry  a  warn- 
ing to  patients  to  refer  to  their 
doctor  if  symptoms  persist. 
Increasing  claims  The  Finance 
Committee  noted  a  substantial 
increase  in  the  level  of  third 
party  claims  against  NPA  mem- 
bers during  1995.  Claims  arose 
from  a  variety  of  incidents, 
including  accidents  to  members 
of  the  public-  in  arrd  around  phar- 
macies. However,  these  ap- 
peared to  indicate  an  increasing 
tendency  orr  the  part  of  the  pub- 
lic to  claim  compensation  rather 
than  any  discernible  pattern  of 


increased  carelessness  by  phar- 
macists. If  the  trend  continues, 
an  increase  in  subscriptions 
would  inevitably  follow. 
Construction  regulations  New 
construction  design  and  manage- 
ment regulations  will  affect  phar- 
macists having  construction 
work  done  on  their'  premises.  In 
future,  where  more  than  four 
persons  are  involved  for  more 
than  10  days  of  work  on  a  build- 
ing contract,  the  owner  of  the 
premises  will  be  required  to 
appoint  a  health  and  safety  plan- 
ning supervisor.  The  Board  is  to 
discuss  with  the  Health  and 
Safety  Executive  how  indepen- 
dent proprietors  might  comply. 
Members  undertaking  building 
works  are  advised  to  obtain  the 
new  approved  code  of  practice. 

•  Appropr  iate  final  warnings  are 
to  be  serrt  to  independent  train- 
ing providers  making  unautho- 
rised use  of  NPA  training  materi- 
als, demanding  royalties  in 
respect  of  the  unauthorised 
copy.  Further  instances  would 
result  in  legal  proceedings. 

•  The  essential  role  of  the  com- 
munity pharmacist  in  providing 
fi  ir  the  nee<  Is  of  drug  abusers  and 
the  need  for  additiorral  funding 
has  been  recognised  at  a 
Natiorral  Drugs  Conference  org- 
anised by  the  Association  of 
Chief  Police  Officers. 

•  The  Board  is  to  raise  its  con- 
cerns with  the  Department  of 
Health  over  recent  changes  to 
doctors'  Terms  of  Service.  These 
allow  the  doctors  to  charge  for, 
and  profit  from,  the  issuing  of 
private  prescriptions  for  malaria 
prophylaxis. 


Health  chiefs' 
NAHAT  clash 


Two  geometrically  opposed 
views  of  the  Natiorral  Health  Ser- 
vice of  the  future  were  given  by 
minister  fi  >r  health  ( rerak  I  Mali  me 
and  shadow  hi  'alt  1 1  secretar  y  Mat  - 
garel  Beckett  to  the  L995  annual 
National  Association  of  Health 
Authorities  and  Trusts  (NAHAT) 
conference. 

Speaking  on  'A  picture  of 
health?",  Mr'  Malone  emphasised 
the  shift  from  an  N I  IS  based  on 
belief  to  one  based  on  service. 
"We  shall  be  removing  the  anec- 
dotes from  the  NHS  and  substi- 
tuting hard,  proven  evidence." 

The  minislei  said  that  good 
management  was  innovative, 
bureaucracy  stifling  and  expen- 
sive. This  ( lovernnrent  is  commit- 
ted to  weeding  out  excess  bur- 
eaucracy on  pay,  he  said.  Local 
pay  means  giving  people  a  fair 
reward  for  the  work  they  do  and 
can  be  used  to  underpin  local 
teamworking. 

Good  leadership  also  requires 
effective  communication  with 
patients  and  the  public.  "Commu- 
nication must  be  built-in,  not 
bolted  on;  it  is  a  two-way  process 
and  it  must  be  clear.  Start  where 
the  people  are  and  talk  in  a  lan- 
guage that  the  people  under- 
stand," he  said 

Mrs  Beckett's  response,  'An 
opposition  perspective  for  the 
future',  began  with  an  outright 
attack  on  the  Government's  run- 
ning of  the  NHS. 

"Access  to  healthcare  is 
becoming  a  lottery,"  she  said.  "It 
depends  on  your  age  and  your 
location."  Defragment  at  ion  of  the 
NHS  will  be  the  policy  of  the 
Labour  Party  and  will  end  the  pit- 
ting of  one  professional  against 
another. 

"NHS  staff  are  suffering  from 
heavy  change  fatigue."  added  Mis 
Beckett. 


Give  patients  a  better  deal  n 


Patients  need  to  understand  and 
be  informed.  They  could  get  a 
better  deal.  Sheila  McKechnie, 
the  recently-appointed  director 
of  the  Consumers'  Association, 
told  NAHAT  delegates. 

She  suggested  that  patients  be 
given  written  information  to  take 
home.  "It  is  a  grave  managerial 
mistake  to  tr  eat  patients'  wishes 
patemalistically.  Place  consum- 
ers last  in  line  and  you  will  not 
have  an  effective  health  service," 
she  said. 

Taking  forward  the  theme  of 
patient-orientated  community 
services,  Bob  Ferguson,  chief 
executive  of  Belfast  Health  and 
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Social  Services  NHS  Trust, 
explained  that  the  health  service 
needed  to  be  mor  e  person  cen- 
tred. "Flexibility  is  needed  and 
we  must  be  prepared  to  change," 
said  Mr  Ferguson.  The  client  and 
the  assessors  together  should 
negotiate  the  way  forward,  with 
the  pattern  of  care  dictated  by 
the  patient. 

Dr  Pauline  McEvoy,  medical 
director  of  Newcastle  City  Health 
NHS  Trust,  looked  at  the  implica- 
tion of  the  changing  NHS  for 
staff.  General  practitioners  used 
to  be  the  gatekeepers  of  the  NHS, 
now  they  are  the  purchasers  of 
care,  she  said. 


RPSGB  head  of  practice  Roger  Odd  (second  left)  and  PSNC  assistant 
secretary  Mike  King  (second  right)  talk  pharmacy  to  NAHAT  visitors 
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Bioequivalence  study  (n=24|  Data  on  file 


60 


50 


40 


30 


20 


10 


10 


20 


30 


40 


50 


Time  (hours  after  last  administration) 
Results  as  observed  after  multiple  oral  administration 


Hypolar  Retard  20mg  tablets 


Brand  leader  nifedipine  retard  20  mg  tablets 


56  TABLET  PATIENT  PACK 


56  Tabiets 
20mg 


Abridged  prescribing  information  for 
HYPOLAR  RETARD  20  (nifedipine) 

Presentation:  pale  red  film  coated  tablets  containing  nifedipine 
20mg  in  a  modified  release  presentation,  marked  Lagap  on  one 
side  and  NIF  20  on  the  other 

Indications:  for  the  treatment  of  all  grades  of  hypertension  and 
the  prophylaxis  of  angina  pectoris. 

Dosage:  for  oral  administration:  one  tablet  (20mg)  every  12 
hours  to  a  maximum  of  2  tablets  twice  daily  swallowed  whole  with 
a  glass  of  water  Not  recommended  for  children. 
Contraindications:  not  to  be  given  to  pregnant  women  or  nursing 
mothers,  patients  in  cardiogenic  shock  or  with  aortic  stenosis, 
patients  with  a  history  of  hypersensitivity  to  nifedipine. 
Precautions:  care  should  be  taken  with  patients  who  have 
hepatic  impairment  or  who  have  poor  cardiac  reserve.  Diabetic 
patients  should  be  carefully  monitored.  Combination  with  other 
anti-hypertensive  therapy  may  cause  increased  hypotensive 
effect.  Interactions  with  cimetidine,  quinidine,  digoxin, 


theophylline,  phenytoin  and  tubocurarine  have  been  reported. 
Side  effects:  dizziness,  flushing,  headaches,  hypotension, 
tachycardia,  palpitations  and  ankle  oedema  may  occur.  Less 
common  side  effects  are  gastrointestinal  disturbances,  increased 
micturition,  rash,  pruritus,  urticaria,  lethargy,  paraesthesiae, 
myalgia,  tremor,  visual  disturbance,  gingival  hyperplasia,  and 
gynaecomastia.  Rare  cases  of  hypersensitivity-type  jaundice  and 
intra-hepatic  cholestasis  have  occurred. 
Legal  category:  POM 
Cost:  £1 0.60  for  a  pack  of  56  tablets 
Product  Licence  Number:  4416/0245 

Licence  Holder:  Lagap  Pharmaceuticals  Ltd,  Bordon, 
Hampshire 

Date  of  Preparation:  July  1995 

Full  prescribing  information  available  on  request. 


Further  information  is  available  on  request  from 


Sustained  Success      Lagap  Pharmaceuticals  Limited,  Bordon,  Hants  GU35  9QE 


BUSINESS  NEWS 


Unichem's  discount  turnabout 


Unichem  has  dumped  its  'Top 
LOO'  lisl  of  best-selling  OTCsjusI 
five  months  aft  er  launching  it. 

The  scheme,  which  offered 
reductions  of  trade  less  12.5  per 
cent  on  the  company's  100  lead- 
ing products,  was  launched  in 
March.  At  the  same  time, 
Unichem  took  discount  off  pack 
sales  of  slower-moving  items. 

From  August  1,  all  OTC  packs 
will  attract  a  minimum  discount 
of  10  per  cent  and  the  slow  lines' 
list  will  he  "reduced  signifi- 
cantly", with  around  1,000  items 
moving  back  to  discount  terms. 

Chief  executive  Jeff  Harris 
says  there  are  two  reasons  for 
changing  the  structure.  "Firstly, 
we  are  trying  to  win  back  some 
of  the  volume  share  of  the  mar- 
ket after  the  bumpy  ride  our  OTC 
sales  had  earlier  in  the  year,"  he 
says,  referring  to  the  operational 
difficulties  with  the  invoicing 
system,  which  led  to  a  profits 
warning  (C&D  June  3,  p89S). 


Some  customers  were  also  dis- 
gruntled abou!  tin'  high  price  of 
some  slow-selling  products.  "We 
also  wanted  to  remove  the  aggra- 
vation caused  by  a  situation 
where  three  products  in  a  range 
were  getting  discount,  bul  the 
fourth  wasn't,"  says  Mr  Harris. 

Ethical  discount  bands  have 
also  been  adjusted.  The  "highest 
ever"  ethical  discount  rate 
(announced  in  February)  of 
11.75  per  cent  for  pharmacies 
spending  between  514,500  and 
522,000  has  been  cut  to  11  per 
cenl  for  pharmacies  spending 
between  £15,300-522,000. 

However,  smaller  pharmacies 
will  benefit  slightly;  those  spend- 
ing between  53,400-515,300  will 
receive  discounts  of  10. 1  per  cent 
(old  rate  10  per  cent). 

In  a  letter  to  customers,  Mr 
Harris  cites  accelerating  costs  of 
the  drugs  bill,  which  in  the  first 
few  months  of  1995  reached  an 
annual  rate  of  around   11  per 


New  ethical  rates 

Old  ethical  rates 

Spending  bands 

Discount 

Spending  bands 

I Hscount 

(Monthly  5) 

rate  (%) 

(Monthly  5) 

rale  (%) 

3,400-15,300 

10.1 

3,250-14,500 

10 

15,300-22,000 

11 

14,500-22,000 

11.75 

22,000-50,000 

10.8 

22,000-50,000 

10.8 

50,000+ 

10.5 

50,000+ 

10.5 

cenl.  "While  I'nichein  will  ab- 
sorb ;i  significant  proportion  of 
Ilia!  inflation,  we  must  pass  on 
sonic  !o  our  pharmacy  cus- 
tomers,"  he  slates. 

•  Rival  wholesaler  AAH  has  yet 
io  change  its  discount  terms  fol- 
lowing the  take-over  by  Gehe 
earlier  in  the  year.  However, 
managing  director  David  Taylor 
says:  "The  issues  that  Unichem 
raises  m  ils  changes  reflect  I  he 
market  pressures  on  ^  of  us." 

New  trading  terms 

(from  August  1) 

•  Over  7,000  OTC  lines 
available 

•  All  OTC  pack  sales  will 
attract  discount  at  a  minimum  of 
10  per  cent 

•  Slow-moving  products  will 
only  be  available  in  splits  and 
the  list  of  slower  lines  is  to  be 
reduced  "significantly", 
bringing  a  large  number  back 
into  discount 

%  If  one  product  variant  in  a 
range  is  sold  in  sufficient 
volumes  to  attract  discount, 
then  all  other  variants  will  also 
be  available  in  packs  and 
attract  discount 

•  Transfer  orders  will  continue 
to  attract  discount,  as 
determined  by  manufacturers. 


Boots  on  European  acquisition  trail 


Boots  has  told  analysts  that  it 
plans  to  spend  some  of  its  sur- 
plus 5600  million  cash  on  Euro- 
pean acquisitions  for  its  contract 
manufacturing  arm. 

After  grabbing  25  per  cent  of 
the  UK  own-label  market,  I  he 


company  hopes  to  gain  critical 
mass  in  Europe.  It  is  examining 
three  options:  manufacturing 
facilities,  marketing  companies, 
and  warehousing  and  distribu- 
tion concerns. 
The  company  is  said  to  be  pre- 


pared to  spend  up  lo  525m  on 
acquisitions  and  ma>  look  to 
take  up  one  or  all  of  its  options.  It 
is  particularly  concerned  with 
warehousing  and  distribution  in 
France,  where  there  is  local 
r  eluctance  to  source  abroad. 


British  Biotech  losses  up  to  £26,3m 


Troubled  biotechnology  com- 
pany British  Biotech  reported 
losses  of  526.3  million  for  the 
year- ending  April,  1995. 

The  increased  loss,  up  from 
521.5  million  in  1994,  was  blamed 
on  additional  investment  in  prod- 
uct development  in  order  to  get 
the  company's  drugs  to  the  clini- 
cal trial  stage. 

The  company  is  in  need  of  cash 
and  hopes  to  raise  547.6m  from 
warrants  which  become  exercis- 
able in  December.  A  spokesman 
says  the  company  is  "very  confi- 
dent", pending  future  news  on 
drug  development  and  partner- 
ships, that  the  share  price  will 
reach   the   required   525p  "or 


above"  in  order  for  the  warrants 
to  be  taken  up. 

Focus  has  shifted  from  prob- 
lematic cancer  drug  batimastat, 
where  production  difficulties 
halted  Phase  III  trials,  to  BB- 
2516,  now  being  hailed  as  the 
most  promising  product.  Batima- 
stat is  to  restart  trials,  now  regu- 
latory approval  has  been  given. 

BB-2516,  the  new  oral  anti-can- 
cer metalloproteinase  inhibitor, 
passed  through  Phase  I  studies 
and  in  March  began  trials  on  can- 
cer patients.  The  company 
expects  to  announce  results  of 
one  of  these  studies  by  the  end  of 
the  year*. 

Lexipafant,  British  Biotech's 


most  advanced  drug,  will  begin 
Phase  III  trials  in  November, 
using  the  intravenous  formula- 
tion on  pancreatitis  patients. 
Glaxo  Wellcome  has  begun  a  trial 
of  450  asthma  patients  using  the 
oral  version. 

other  drugs  in  development 
include  BB-10010,  a  treatment 
for  the  side-effects  of  chemo- 
therapy, which  has  extensive  tri- 
als planned  for  this  year.  Initial 
results  of  the  company's  HIV 
drug  p24-VLP  are  deemed  "not 
encouraging". 

The  company  had  S42m  on  its 
balance  sheet  at  year  end.  Loss 
per  share  was  54. 8p  and  no  divi- 
dend was  recommended. 


Numark  launches 
profiling  service 

Numark  has  linked  up  with  mar- 
ket analyst  Euromonitoi  lo 
launch  a  new  population  profiling 

service. 

The  'Neighbours  and  Pros 
pects'  scheme,  which  will  have  its 
official  launch  next  week,  will  be 
open  to  shareholders  and  offers 
customer-based  profiles,  by  post 
code,  built  on  census  informa- 
tion, such  as  lifestyle,  wealth  and 
housing. 

A  basic  545  fee  will  be  charged 
for  the  first  printout;  additional 
printouts  may,  however,  attract  a 
further  charge. 

It  is  envisaged  that  printouts 
will  help  pharmacists  tailor 
stocking  decisions  to  existing  or 
potential  customer  profiles,  or  by 
targeting  potential  customers 
w  ho  mirror  a  pharmacy's  existing 
best  customer  profile. 

The  system  could  also  help 
identify  a  new  pharmacy's  profit 
potential,  says  Barking  &  Haver- 
ing Local  Pharmaceutical  Com- 
mittee chairman  Hemanl  Patel, 
who  advised  on  the  service. 


Pharmacies  wanted 

Readers  will  be  familiar  with 
our  Business  in  Focus  series, 
where  pharmacy  consultant 
John  Kerry  gives  in-depth  analy- 
ses of  a  pharmacy  business  and 
suggests  improvements. 

If  you  want  your  pharmacy 
reviewed  anonymously,  please 
contact  C&D's  business  editor 
on  01732  364422  ext2239. 


Sainsbury  moving  forward 

Sainsbury's  in-store  pharmacies 
plans  continue.  A  spokesman 
says  the  company  is  hard  at  work 
on  store  layouts,  licences  and  is 
talking  to  suppliers.  Thirteen 
stores,  including  existing  ones 
and  others  yet  to  be  opened,  are 
under  consideration. 

Lloyds'  takeover  rumours 

According  to  the  City  grapevine, 
Lloyds  may  be  the  subject  of  a 
takeover  bid,  possibly  by  retail 
conglomerate  Kingfisher,  which 
is  making  no  comment.  The  story 
has  been  fed  by  the  fact  that  it  is 
well  known  that  Kingfisher's 
subsidiary,  Superdrug,  is  on  the 
lookout  for  pharmacy  contracts. 

New  Medeva  vaccines 

Medeva  has  acquired  the 
exclusive  US  distribution  rights 
for  Wyeth-Ayerst's  tetanus  and 
diphtheria/tetanus  vaccines  for 
S9.2  million.  In  1994,  vaccines 
accounted  for  13  per  cent  of 
Medeva's  total  sales. 
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Tel:  Tonbridge  (01732)  364422  Telex:  95132  Fax:  (01732)  368210 
Ring  Nick  Fisher  (01732)  377272  for  further  information. 


APPOINTMENTS 


The  Welsh  Office 
Y  Swyddfa  Gymreig 


Chief  Pharmaceutical  Adviser 


£36,739  -  £48,879 

This  is  a  challenging  post  in  the  Pharmaceutical 
Division  of  the  Health  Professionals  Group  at  the 
Welsh  Office. 

You  will  be  required  to  provide  pharmaceutical 
advice  on  all  professional  and  managerial  aspects  of 
primary  and  secondary  health  care  at  commissioner 
and  provider  levels.  In  addition  to  the  responsibilities 
within  the  Department,  you  will  advise  Welsh  Health 
and  other  Authorities  and  liaise  with  Higher  and 
Further  Education  bodies  on  educational/research 
issues  at  all  levels. 

You  must  be  a  registered  pharmacist,  preferably  with 
a  higher  degree  and  with  considerable  experience 
at  senior  level  in  one  or  more  of  the  branches  of 
pharmacy  such  as  community,  hospital,  industrial  or 
academic  practice.  A  thorough  understanding  with 
practical  experience  of  legislation  related  to  pharmacy 
is  essential  as  is  a  general  understanding  of  wider 
pharmaceutical  issues. 

With  the  establishment  of  new 
commissioning  authorities  in  Wales 
from  1  April  1996.  You  will  have  the 
opportunity  of  shaping  important 
pharmaceutical  aspects  of  the 
commissioning  function  in  relation  to 
both  hospital  and  community  practice. 


Cardiff 

This  will  require  you  to  demonstrate  substantial 
leadership,  presentational  and  negotiating  skills. 

Starting  salary  will  be  in  the  range  of  £36,739  -  £48,879 
depending  on  qualifications  and  experience.  Further 
increases  are  dependent  upon  performance  up  to  a 
maximum  of  £54,815. 

In  addition  to  10.5  days  public  and  privilege  holidays, 
the  annual  leave  allowance  is  25  days  per  annum. 

Assistance  with  relocation  expenses  may  be  available. 

For  more  details  and  an  application  form  (to  be 
returned  by  28th  July  1995),  write  to  Recruitment 
&  Assessment  Services,  Alencon  Link,  Basingstoke, 
Hampshire  RG21  7JB,  or  telephone  Basingstoke 
(01256)  468551  (answerphone),  or  fax  01256  846374/ 
846660.  Please  quote  reference  B95/2292. 

Completed  forms  must  be  accompanied  by  a  detailed 
Curriculum  Vitae  giving  details  of  present  salary 
and  experience. 

Further  details  may  be  obtained  by  phoning  Cardiff 
(01222) 823091. 


The  Welsh  Office  is  an  Equal 
Opportunities  Employer  and  set 
to  employ  disabled  people. 


cs 


NORTHUMBERLAND 

Pharmacist  required  2  days  per 
week  and  occasional  Saturdays. 
Apply  to  P.  Henderson 
95  Parkview,  Whitley  Bay 
NE26  3RJ 

Tel:  0191  252  0253 


FULL/PART  TIME 

MEDICINE  COUNTER 

ASSISTANT  AND 

DISPENSING 

ASSISTANT  REQUIRED 

for  well  established  local 
pharmacy 

Contact  FairligM  Pharmacy  SW16 
Tel:  0181  764  6433 


BOLTON,  LANCS 

Pharmacist(s)  required  to 
work  evenings  and/or 
weekends  on  a  regular 
basis. 
Please  contact 
Christine  on 
0I204  363030 


STOCKWELL  (TOWERB RIDGE),  ex 

perienced  pharmacist.  Long  term  locum 
required  to  run  branch  pharmacies.  Good 
supporting  staff,  minimum  paperwork. 
Contact  Anju,  daytime  0171-70^800  or 
evenings  (after  8pm)  01737  243878 
PRE-REGISTRATION  placements com- 
mencingJuly-Aug.  '95  now  considered  fur 
Walworth  (SE17),  Towerbridge  (SE1), 
Battersea  (SWSl  Please  send  cv/apply 
for  interview.  Tel:  0171  7039800, 
evenings  01737  243878. 
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APPOINTMENTS 


IRELAND 


Pharmacists  required  for  managerial  and  support 
positions  in  Ireland's  most  progressive  retail 
pharmacy  group.  You  will  need  a  professional 
attitude,  excellent  communication  skills  and  the 
ability  to  develop  a  Community  Pharmacy  which 
genuinely  cares  for  the  needs  of  its  patients. 
In  return,  you  will  enjoy  the  full  support  of  a 
highly  professional  Company,  modern  well 
equipped  facilities  and  a  highly  competitive 
salary  and  benefits  package. 

Please  phone  Pat  Durkin  on 
00353  88  587523  for  details 


EXPANDING  PHARMACEUTICAL 
GROUP 

FIELD  SALES  (ALL  AREAS)  TELESALES 
(F/T  AND  P/T) 
PART  QUALIFIED  ACCOUNTANCY  GRADUATE 

AND  RECEPTIONIST 

Previous  experience  in  parallel  import  sales  or  purchasing  is  an 
advantage  but  not  essential.  Well  above  average  income  for  persons 
who  work  hard  and  have  a  strong  desire  to  WIN! 
Newly  qualified  graduates  may  apply  if  lack  of  sales  experience  is 
made  up  by  a  flair  for  business  and  the  ability  to  work  under 
pressure.  Send  CV  and  telephone  number  to: 
The  Sales  Director,  Al  Pharmaceuticals,  Unit  3/4  Bessemer  Park,  250 
Milkwood  Road,  Heme  Hill,  Loudon  SE24  OHG. 


LOCUMS 


YOUNG  locum  pharmacist  available  for 
July  10  to  August  20th,  1995.  Tel:  0171 
2538168/  0181  204  4604  (evenings) 


WEDNESBURY,  W.  MIDS.  Locum  man- 
ager required,  5  day  week,  good  supporting 
staff,  progressive  pharmacy,  good  rate  of 
pay.  Tel  (day)  0121  502  5H8  (evenings) 
0121  526  6906. 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  60%  +VAT+POSTAGE  - 

3x56  Flixotide  disks  lOOmcg  (exp 
9/95).  Tel:  01624  673402. 

TRADE  LESS  30%  -  Cantassium 
EPAx2,  Choline  250mgx8,  Inositol 
250mgx4,  B13  mag  500x5,  PABA 
100mgx5,  1 1  lecithin  85  granules, 
Provera  lOOmg.  Tel:  0181-650  1731. 

TRADE  LESS  30%+VAT+POSTAGE  - 
Nizoral  lOOmls  susp  (exp  12/95), 
2x100  Trasicor  20mg  (exp  1/96), 
2x100  Trasicor  160nig  (exp  2/96), 
1x100  Trasicor  80mg  (exp  9/95), 
2x100  Ismelin  25mg  (exp  11/95), 
2x60g  Haelan  oint  0.0 125%  (exp  7/95), 
71  Premarin  2.5mg  (exp  7/95).  Tel: 
01205  310996. 

TRADE  LESS  30%+VAT+POSTAGE  - 
Penbritin  250mg  (exp  9/96),  Penbritin 


500mg  (exOp  2/97),  Pepcid  20mg  (exp 
4/97),  Septrin  forte  (exp  8/98),  Spora- 
nox  cap  1x4  (exp  3/96),  Valium  5mg 
(exp  3/99),  Ventolin  inh  (exp  7/97), 
Zantac  150mg  (exp  8/96).  Tel:  0171- 
287  3336. 

TRADE  LESS  25%+VAT+POSTAGE  - 

3  boxes  Questran  sachets  (exp  3/96  & 
9/96),  sulphasalazine  500mg  1x500, 
5x10ml  Maxidex  drops  (exp  11/96). 
Tel:  01476  71286. 

TRADE  LESS  305+VAT+POSTAGE  - 
30  Nolvadex  D  (exp  8/95), 
Soframycin  eye  drops  (exp  8/95),  110 
Suscard  buccal  (exp  8/95),  &3 
Voltarol  dispersible  (exp  10/95), 
Dithrocream  0.1%  (exp  9/95).  Tel: 
01733  578277. 

TRADE  LESS  50%+VAT+POSTAGE  - 
8xlmg/5ml  Sandostatin  multidose 
vials  (exp  9/95).  Tel:  01494  437162. 

TRADE  LESS  30%  +VAT+POSTAGE  - 


Provincial  Pharmacy 
Locum  Services  JK 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 

Place  your  locum  problem  in  the 
hands  of  our  experienced  co-ordinators.  4> 
We  will  inform  you  the  moment  cover  ^0 
is  found.  We  leave  you  to  get  on     j  CARDIFF 
with  doing  what  you  do  best,         1 01222  5491 74l 
running  your  business.  i — EXETER —  ~~ 

PLEASE  CALL  NOW!  [01392422244  \ 


BUSINESS  FOR  SALE 


SHEFFIELD 
0114-2699937 


m 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


219  Harrison  Road,  Belgrave,  Leicester,  LE4  6QN 


Tele 


SPECIALIST  IN  PHARMACY  STOCKTAKING, 
VALUATION  AND  TRANSFERS  NATIONWIDE 

If  you  are  considering  selling  your  business  or 
interested  to  buy  one,  contact: 

Mr  R.  A.  Hickinbotham  for  a  confidential  discussion 


Member  ot  the  Trade  Valuers  Institute 


Comprehensive 
stocktaking  and 
business  transfer 
service 


\yi  \i  i  n 


W  i 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone:  Harrogate  (01423)  531571 


NORTH  HUMBERSIDE 


S  W  WALES 


Retirement  sale  of  sole  village  family 
pharmacy  in  highly  desirable  rural  area.  T/O 
Dec.  '94  £204,000.  Registered  ESP  NHS 
items  average  1,700  per  month.  Easily  run 
from  substantial  property  with  4  bed  living 
accom.  A  delightful  family  home  and 
business  with  quality  of  life.  Staged  purchase 
if  required  Freehold  £100,000,  GW/Fix 
£30,000  plus  SAV. 

VALUATIONS  &  ADVICE  GIVEN  TO  PURCHASERS 
SPEAK  TO  ONE  OF  OUR  EXPERTS  TODAY 


Retirement  sale.  Sole  village  pharmacy.  Est 
T/O  FYE  April  '95  £423,000.  GP  26.4% 
NHS  items  average  3,316permonth.  Imma- 
culately presented  premises  available  on 
new  lease  or  freehold  with  attractive  4  bed 
living  accom  if  required.  Offers  invited 
around  £225,000  for  GW/Fix  plus  SAV 


Metropirone  250  (exp  8/95),  Bambec 
lOmg  fexp  10/95),  Anturan  200  (exp 
10/95),  Uniroid  HC  30g  (exp  9/95), 
Gopten  0.5  (exp  12/95),  Kelfizine  W 
(exp  9/95),  Mac  Pak  3x10,  Cinobac 
(exp  12/96),  Trandate  200  (exp 
10/95).  Tel:  01 16-287  2832. 
TRADE  LESS  20%+VAT  -  17  vials 
Eprex  lOOOiu  0.5ml  ZD  item,  will  post 
in  original  cool  box.  Tel:  0181-759 
0553. 

TRADE  LESS  40%+VAT+POSTAGE  - 

324  Cobaii  bandage  10cmx4.5m.  Tel: 
0171-385  0355. 

FOR  SALE 

PMR  COMPUTER  SYSTEM  -  Park 
system  version  3.00  complete  with 
in teract ions,  £250.  Tel:  0 18 1  -648  075 1 . 


JOHN  RICHARDSON  PMR  SYSTEM 

-  Complete  Sanyo.  Tel:  0181-422  3006. 

SHARP  PA  3000  ELECTRIC  TYPE- 
WRITER Very  good  condition,  user 
manual  and  spare  ribbons,  S50.  Tel: 
01352  752050. 

KL8  COUNTER  -  Also  Omron  RS3410, 
excellent  condition  with  all  manuals 
included.  Tel:  0181-592  29:34. 

JRC  PMR  SANYO  SYSTEM  -  Fully 
maintained  and  updated,  only  S300. 
Tel:  0181-422  3006. 

MANREX  PHARMA  FILES  -  Photo 
dividers,  excess  to  requirements.  Tel: 
01273  325020. 


WANTED 


PRO-ACTIDIL  TABLETS  -  Tel  0114 

236  1070. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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COURSES 


COMPUTER  SYSTEMS 


KINGSWAY 

f#  COLLEGE 


THE  PHARMACY  UNIT 

continues  to  offer  the  nationally  recognised 
qualification  for  pharmacy  technicians  commencing  September  1995. 

Students  can  qualify  on  a  one,  two  or  three  year 
day-release  course  depending  on  prior 
experience  and  qualifications. 

For  further  details  contact  the  Pharmacy  Office  on 

0171  306  5777 

or  attend  the  enrolment  days 
September  5th.  6th  and  12th  1995 


Grays  Inn  Pharmacy  Office 
Kingsway  College, 
Grays  Inn  Centre,  Stdmouth  Street,  London  WC1H  8JB 


COMPUTER  SYSTEMS 


Alchemist  3000  PM/? 

dispensary  system 
NEW  VERSION  !!!!!! 

Prophet  2000  EPOS 
Intelligent  till  system 
Transform  your  business 


All 

Net-  Workable 


We  use  our 
engineers 


We  deliver  & 
install  FREE 


CHEMTEC  SYSTEMS  LTD. 

The  Old  Police  Station,  Golden  hill,  Leyland  PR5  2Nh 
Tel  (01  772)  622839  fAX  (01772)  622X79 


PACE  JSefa 


Computers 


Professional  Patient  Recording  and  Labelling  For  Professional  Pharmacies 

When  you  replace  your  old  labelling  equipment  you'll  want  a  fast, 
efficient  system  that's  simple  to  use.  You  will  demand  a  system 
with  guaranteed  data  security.  You  will  require  a  system  with  a 
proven  track  record  that  won't  let  you  down.  But  if  you  would 
also  like  12  months  interest  free  credit  -  you  must  have 
Pace  Beta,  the  professionals  choice 
To  arrange  a  no-obligation  demonstration  in  your  pharmacy. 

•5?  0161-941  7011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTRINCHAM  WA14  1AR 


JRC  Multi-user  software  -  now  you 
can  do  two  things  at  once. 


Contact  us  on  FREEPHONE: 
0500  947116  for  details  of 
our  current  offers. 


John  Richardson  Computers  a  division  ol  Taylor  Nelson  AGB  pic. 


PILLS  -  Patient  Medication  Records 
POSHH  Checkout  -  EPOS 
Hadley  Hutt  Computing  Ltd 

George  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 
Telephone:  01905  795335 
Fax:  01 905  795345 


PROMOTED 


PRODUCTS  AND  SERVICES 


+  CAMRx  + 

INCREASE  your  profits  by 
£2088-£2820 

EACH  YEAR  ON  MAIN  LINE 
WHOLESALERS  STANDARD  TERMS 


MAINTAIN  YOUR  INDEPENDENCE 
WITHIN  A  POWERFUL 
BUYING  GROUP 


1.  A  vital  invaluable  formidable 
negotiating  base  will  pack  a 
real  punch. 

2.  Group  POWER  adds  pounds  to 
your  pocket. 

3.  Our  negotiating  skills,  contacts 
and  know  how  will  bring  you  extra 
savings  from  numerous  companies 

54/62  Silver  Street,  Whitwick,  Leicestershire  LE67  3ET 
TEL:  01530  510520  FAX:  01530  811590 

RING  FOR  DETAILS  ON 
FREE  PHONE  0800  526074 
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PRODUCTS  AND  SERVICES 


The  Power 
of  the  Multiples, 


UK's  fastest 
growing  network  of 
independent 
pharmacists 


 the  Privilege 

of  Independence. 


Wish  to  become  a  member?     NllCSre  plC 
Please  contact  us  Today.         447  Kenton  Road 

Harrow 

Middlesex  HAS  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


G6 


LABORATORY  &  CHEMICAL  PRODUCTS  LTD 

Suppliers  of: 

*  Latex  Examination  Gloves  (Distributois  enquiries  welcome) 

★  B.P.  &  BPC  Grade  Sulphurs 

Elms  House  •  The  Elms  Industrial  Estate 
Church  Road  •  Harold  Wood  •  Romford  •  Essex  RM3  OJU 
K  Tel:  01708  381669   •   Tax:  01708  381009  A 

BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  50%  -  Staril  x  28,  Par- 
lodel 5mg  x  100,  Parlodel  lOmg  x  100, 
Cedocard  40  TAB,  Provera  400mg  x 
90,  Suscard  lmg,  Clinoril  200mg  x 
100,  Tremonil  5mg  x  50-  Tel:  01708 
743341. 

TRADE  LESS  30%+VAT+POSTAGE  - 

1  x  100  Cafergot  tabs  (exp  8/95).  Tel: 
01772  796142. 
TRADE  LESS  30%  +VAT  -  6  x  20  x  2ml 
Bricaiiyl  Respules  2.5mg/ml  (exp 
4/96),  1  x  112  HexopaJ  forte  C-PAK 
(exp  10/95),  5  x  lOmls  Hypurin  neu- 
tral insulin  (exp  12/95).  Tel:  01286 
880323. 

TRADE  LESS  40%  -  Convatec  S363, 
Convatec  S865,  Convatec  S232,  Con- 
vatec S297,  Convatec  5246,  Hollister 
3149,  Hollister  3549,  Biotrol  elite  32- 
435,  Conveen  leg  bay  5170.  Tel:  01624 


673912. 

TRADE  LESS  25%  -  2  x  15  Hollister 
3539,  1  x  30  Hollister  3319,  1  x  10  Hol- 
lister 3610,  3  x  30  Coloplast  MC2000 
5920, 4  x  10  Coloplast  sheets  3210, 3  x 
10  Surgicare  5270.  Tel:  01665  710896. 

TRADE  LESS  30%+VAT  -  400  Lopid 
300mg,  112  Lamictal  lOOmg  (exp 
7/96),  3  Oxivent  inhaler  (exp  12/95),  6 
Imigran  lOOmg  (exp  8/97),  300 
Betaloc  lOOmg  (exp  3/97).  Tel:  01232 
301638. 

TRADE  LESS  30%  +VAT+POSTAGE  - 

100  Furadantin  50mg  (exp  9/95),  90 
Iinportal  sachets,  60  Minodiab  (exp 
97),  14  Eucardic  25,  10x0.2ml  Frag- 
min  2500iu  (exp  97),  12  Relaxit  micro 
enemas.  Tel:  0116-287  2832. 
TRADE  LESS  30%+VAT  -  59  Ventolin 
5mg  nebules  (exp  9&12/95),  24 
Faverin  lOOmg  tabs  (exp  9/95),  27 
Froben  SR  caps  (ex  10/95),  90  Asacol 
400mg  tabs  (exp  9&  11/95).  Tel:  0117- 


metftefitc 

TEL:  0181-841 

4144 

FAX:  0181  841  8390 
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★  NEW  KODAK  *  NEW  KODAK  *  NEW  KODAK  ★ 

KODAK  GOLD  FILM 

NET 

f  PRICE    %  OFF  TRADE 

GA 

135x24  EXPS(IOOASA) 

1.48 

40% 

GA 

135x36  EXPS(IOOASA) 

1.90 

40% 

GB 

135x24  EXPS  (200ASA) 

1.79 

33% 

GB 

135x36  EXPS(200ASA) 

2.26 

33% 

GC 

135x24  EXPS  (400ASA) 

2.04 

28% 

GC 

135x36  EXPS  (400ASA) 

2.54 

28% 

E&OE  —  GOODS  SUBJECT  TO  AVAILABILITY 

ME  DIE  LITE  PLC 

BELVUE  BUSINESS  CENTRE 

UNITS  16  &  17  BELVUE  ROAD 

NORTHOLT,  MIDDX  UB5  5QQ 

TEL:  0181  841  4144  FAX:  0181  841  8 WO 

IF  YOU  HAVE  A  PRODUCT  OR 

SERVICE  TO  PROMOTE 
TELEPHONE  NICK  FISHER  ON 
01732  377272  OR  BY  FAX  ON 
01732  368210 


965  5287. 

TRADE  LESS  30%+VAT  -  30%+VAT  - 
340  Sabril  500mg  (long  date)  Tel 
01570  480387. 

TRADE  LESS  30%+VAT  -  Azathio- 
prine  25mg,  Coversyl  4nig,  Epanutin 
25mg  &  50mg,  Kaodene  suspension, 
Manerix  150mg,  Sustac  6.4mg  (all 
exp  9/95).  Tel:  01460  240430. 

TRADE  LESS  35%+VAT+POSTAGE  - 
Biotrol  elite  1x30  36835  424  tabs, 
Hytrin  2mg.  Tel:  0161-445  1999. 

TRADE  LESS  30%+VAT  -  100  Lopid 
300mg  (exp  7/95),  56  Lopid  600mg 
(exp  10/95).  Tel:  012.54  680890. 

TRADE  LESS  20%  -  50  Nebcin 
80mg/2ml,  100  Atromid  S,  trade  less 
40%  6x10  Simpla  Trident  bags  500ml 
S/T.  Tel:  01474  53:3047. 

TRADE  LESS  25%+VAT+POSTAGE  - 
56  new  Predictor  tests  2  (exp  3/96),  8 


new  Predictor  test  (exp  2/96),  66 
Merocets  (exp  7/98),  72  Pollon-eze 
tabs  (exp  1 1/97).  Tel:  01903  200267. 

TRADE  LESS  25%+VAT+POSTAGE  - 
Hollister  4514  5x15,  Hollister  4404 
7x5,  60  Uniparin  CA  5000  IU  0.2ml, 
Convatec  S627  2x5,  Convatec  S246 
3x5,  Fresubin  vanilla  500mlx21  (exp 
3/96).  Tel:  01634  817317. 

TRADE  LESS  40%+VAT  -  Acezide 
tabs  2x28  (exp  7/96),  Antabuse  tabs 
200mg  (exp  4/96),  Arpicolin  (procy- 
clidine)  syrup  4x500ml  (exp  3/96), 
Clexane  amps  2x10x0.2ml  (exp  9/96). 
Tel:  01332  342597. 

TRADE  LESS  30%+VAT  -  Diumide  K 
(exp  3/96),  Sabril  sachets  (exp  8/97), 
Cniphyllin  300mg/400,  Maxepa  (exp 
1/98),  Questran  sachet  (exp  6/98). 
Tel:  0181-527  1358. 

TRADE  LESS  25%  +VAT+POSTAGE  - 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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INSURANCE 


SHOPFITTINGS 


/Professional  Indemnity  Insurance" 
 for  Pharmacists  


•  Community 
•  Hospital 

•  Locum  ®  Part-time 

AND 

•  Pharmacy  Businesses 

We  also  arrange 
LEGAL  DEFENCE  COSTS 
INSURANCE 

-  from  only  50p  per  week! 

S  0121  -236  0031 

p\jy  a 

WORKING  FOR  PHARMACY 


The  Pharmacy  Insurance  Agency 


5f|opri77iMc; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

01392-216606 


SHOPFITTINGS 


<SDC 

THE 
COMPLETE 
SHOPFITTER 


"and  he  only 
called  in  for  a 
prescription!" 


WE  WORK  IN  A  PHARMACY  EVERY  DAY, 

JUST  LIKE  YOU... 

We  understand  the  pressures  and  constraints  of  running  a  modern  retail 
pharmacy, 
JUST  LIKE  YOU... 

We  strive  for  professionalism,  service  and  trust, 
and 

JUST  LIKE  YOU... 
we  are  approved  by  the  NPA. 

Just  a  few  reasons  why  successful  Pharmcists  have  chosen 
us  to  plan  and  refit  their  business  environment. 
Edison  Road,  St.  Ives  Industrial  Estate, 
St.  Ives,  Huntingdon, 
Cambridgeshire  PE17  4LF  Ml.fltHl  1JCT WM H  £jp 

Telephone  St.  Ives  (01480)  494262 
Fax (01480)495826 


WOODSTYLTh 

f    V    iMOMITTING  AND   DIItCN  •  JLmmJ, 


Experienced  Pharmacy  Designers: 

Traditional  &  Continental  Dispensary  fittings 

(over  15  years  experience  with  Continental  Drawers). 

Shopfittings  to  suit  most  budgets. 
Budget  range  to  up-market  concepts. 

All  at  competitive  prices  plus  attractive  leasing  facilities. 


HALLATROW  ROAD  •  PAULTON  •  BRIS 


To  use  your  credit  card  for  prepayment  of 
Classified  Adverts 
Call  Nick  Fisher  on  01732  377272 


VISA 


Access 

\  :  .;  i 


Free  entries  in  "Business 
Link"  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to  Chemist  & 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
available.  Send  proposed 
wording  to  "Business 
Link"  using  the  form 
printed  alongside. 

Appointments,  situations 
wanted,  and  businesses 
for  sale  will  be 
incorporated  as  lineage 
advertisements  under 
the  appropriate 
Classified  headings. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Miller  Freeman  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname 


First  names  

Address  

 Postcode 

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 
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SHOPFITTINGS 


Anti-vibration 
supports  fit  to.  the 
back  of  the 
column 


fin 


Total  locking  of  Internal  separa-  Possibility  for  fur-  Metal  mesh  wire  Laminated  pla-  Perspex  glass  to 
the  column         tors  with  adjusta-  thes  internal  di-    to  drawer  bot-   stic  to  drawer   drawer  bottom 

bility  to  the  nea-   vision  torn  bottom 

rest  millimeter 

Attention  to  detail  makes  the  difference 


4  IjjJ  VISUAL  MERCHANDISING 

nj ^TjI  at  its  very  best 

I      J    Designers  and  Manulacturers  ot  Glass  Cube  *  Open  Frame  Displays 


Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT.  Tel:  0181-640  6114  Fax:  0181-640  4497 


SHOPFITTERS 


Specialists  in  Pharmacies  (National  coverage) 

Anything  from  a  Gondola  to  a  dispensary  to  a  complete  refit  at 
very  competitive  prices. 

Contact  ANDREW  MYLAND  ON 
(01733)  576554  or  (0850)  410866 


STOCK  WANTED 


STOCKTAKERS 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS;*  TRANSFER  AGENTS 


2I9  Harrison  Road,  Belgrave,  Leicester.  LE4  6QN 
Telephone:  (01  16)  266  5299   Facsimile  (01  I  61  261  07 


SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 

23 


Comprehensive  /& 
stocktaking  and 
business  transfer 


WANTED 


Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 
Telephone  01327  349249 
Eves  341192 
Fax:  01327  349397 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted 
Black  Glass  Jars  Drug  Jars  —  Blue  or  Green 
Blue  Castor  Oils  Coloured  Soda  Syphons 
"Admiralty"  Square  Blue  Poisons.  Spare  Stoppers 
Common  Blue  "Not  to  be  taken"  Poisons  —  All  shapes 
Mixed  Assortments  of  Surplus  Bottles  as  above. 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  01935  816073  Fax:  01935  814181 
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ABOUTpeople 


London  pharmacist 
wins  patient's  praise 

London  pharmacist  Malkiat  Singh 
Ubbi  is  "patient,  helpful,  sympa- 
thetic and  understanding  to  peo- 
ple of  any  age",  says  one  of  his 
customers,  Judith  Cunningham. 

Mrs  Cunningham's  remarks 
won  her  the  Kingston  &  Rich- 
mond Family  Health  Services 
Authority's  Caring  Community 
Pharmacist  competition,  which 
was  organised  to  coincide  with 
Pharmacy  Week. 

Mr  Ubbi,  of  the  Charles  Harris 
pharmacy  in  Twickenham,  will 
receive  a  commemorative  prize 
plate  for  his  efforts,  while  Mrs 
Cunningham  will  be  travelling  to 
Paris  with  a  partner  on  the 
Eurostar. 

Two  pharmacists  were  chosen 
as  'highly  commended':  Galen 
Rosenburg  of  the  Maple  Leaf 
pharmacy  in  Twickenham  and 
Jayshree  Jani  of  Lloyds  Chemist 
in  New  Maiden. 


•  There  is  still  a  chance  to 
enter  C&Ds  own  competition, 
which  offers  a  £1,000  prize  for 
the  best  initiative  to  promote 
the  profession  during 
Pharmacy  Week.  Entries 
should  reach  this  office  by  July 
14.  An  entry  form  can  be  found 
in  the  June  24  issue  of  C&D  or, 
alternatively,  contact  the  editor 
on  01 732  364422. 


Air  Miles  opportunities 

■i 


Potential  happy  travellers:  assistants  Sarah  Garbett,  Marion  Lomax 
and  Tracey  MclMevin 


Searle's  Dramamine  Happy  Trav- 
eller NSPCC  charity  appeal  to 
raise  a  minimum  of  £20,000  in  UK 
and  foreign  coin  donations  is  off 
to  a  flying  start. 

C&H  Barton,  of  Barton  Le  Clay, 
Bedfordshire,  has  already  filled 
two  envelopes,  and  it  expects  to 
fill  several  more  by  September. 


All  pharmacies  participating  in 
the  fundraising  are  automatically 
eligible  to  enter  a  competition  to 
win  1,000  Air  Miles.  Additionally, 
there  is  a  'Mystery  Shopper' 
incentive  for  pharmacy  staff  to 
win  free  coffee  mugs. 

For  appeal  details,  call:  01494 
521124. 


Clitherow  gets  the  first  degree  at  MAT 


Liverpool  Local  Pharmaceutical 
Committee  secretary  Jeremy 
Clitherow  was  the  first  pharma- 
cist to  be  presented  with  a  gradu- 
ation certificate  from  the  Centre 
for  Board  Development  at  this 


year's  NAHAT  conference. 

The  certificate  scheme  was 
launched  by  health  secretary  Vir- 
ginia Bottomley  at  last  year's 
conference.  Glaxo  Wellcome's 
Mike  Bailey  presented  the  award. 


AAH  sales  manager  Richard 
Elliott  (left)  bids  goodbye  to 
business  development  manager 
John  Newton,  who  is  retiring 
after  36  years  with  the  company. 
Mr  Newton  joined  AAH  in  1959  as 
a  sales  representative  and  was 
appointed  business  development 
manager  for  the  central  division 
six  years  ago 


Jennifer  Andrew  (right)  of  Vantage  Chemist,  Peterborough,  will  be 
soaking  up  the  sun  in  the  South  of  France  as  the  winner  of  the 
Clearblue  One  Step  Thanks  A  Million  prize  draw.  Ms  Andrew  is  given 
the  good  news  by  Unipath  staff  Lynne  Hough  (left)  and  Gerrie  Sumner 


APPOINTMENTS 


Alan  Raymond  takes 
on  PAGB  presidency 

Alan  Raymond  has  been 
appointed  president  of  the  Pro- 
prietary Association  of  Great 
Britain. 

Mr  Raymond,  Reckitt  &  Col- 
man  Pharmaceuticals  UK's  gen- 
eral manager,  took  over  from 
Seven  Seas'  managing  director, 
Clive  Dixon,  on  June  29. 

Smithkline  Beecham  Con- 
sumer Healthcare  UK's  general 
manager,  John  Clarke,  and  White- 
hall Laboratories'  managing 
director,  David  Beauchamp,  were 
elected  vice  presidents. 


Alan  Raymond:  PAGB  president 

Dr  David  Anderson  has  been 
elected  chairman  of  the 
College  of  Pharmacy  Practice 
for  two  years.  He  is  the 
principal  pharmacist  at  St 
Peters  Hospital  in  Chertsey, 
Surrey.  Brian  Riley,  regional 
pharmacist  for  the  North  West 
region,  has  been  elected 
honorary  secretary,  while  Alan 
Crabbe,  a  proprietor  pharm- 
acist in  Cardiff,  continues  as 
treasurer.  Professor  Graham 
Calder  from  Scotland  is  the 
vice  chairman.  Mike  Culshaw 
has  been  appointed  Mersey 
regional  advisor  for  the 
College,  following  the  re- 
tirement of  Phil  Deeks. 

South  of  Tyne  Health  Com- 
mission chairman  Bill  Darling 
has  been  elected  president- 
designate  of  the  International 
Hospital  Federation. 

Liverpool  John  Moores 
University  has  appointed  two 
new  pharmacy  professors.  Dr 
David  Mottram,  reader  in 
pharmacy  practice,  and  Dr  Jim 
Ford,  reader  in  pharmaceutics. 
Both  appointments  have  been 
made  internally. 
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Presenting  Double  Agent  Eurax  He. 
Mission:  To  locate  and  eliminate  itching  and 
inflammation  caused  by  mild  to  moderate 
eczema,  contact  dermatitis  and  insect  bites 
Weapons:  Crotamiton  to  relieve  itching, 
Hydrocortisone  to  reduce  inflammation. 
Duration  of  Mission:  Up  to  10  hours. 
Status:  The  only  combination  steroidal  product 
available  OTC  for  eczema. 
Eurax  He.  Licence  to  Que 


; I M *  HEALTHCARE   S  P»«l  OF  THE  GROUP 


|TWE  INGREDIENTS  Eurax  He  contains  Crotamiton  BP  10%  and  Hydrocortisone  BP  0  25%  Indications  Relief  ol  inflammation  and  pruritus  associated  with  irritant  contact  dermatitis,  allergic  contact  dermatitis,  insect  bite  reactions  and  mild  to  moderate 
lema  DOSAGE  AND  ADMINISTRATION  Adults  and  children  over  10  years  Apply  sparingly  over  a  small  area  twice  a  day  (or  a  maximum  period  ol  I  week  Occlusive  dressings  should  not  be  used  Not  recommended  lor  children  under  10  years.  Contra 
Hications  Hypersensitivity  to  any  component  ol  the  formulation  Bacterial,  viral  or  lungal  infections  ol  the  skin  Acute  exudative  dermatoses  Application  to  ulcerated  areas  Use  on  the  eyes/face,  ano-genital  region,  broken  or  infected  skin  including  cold 
'es,  acne  and  athletes  loot  Side-effects  Occasionally  at  the  site  ol  application  signs  of  irritation  such  as  a  burning  sensation,  itching,  contact  dermatitis/contact  allergy  may  occur  Use  in  pregnancy  and  lactation  Use  in  pregnancy  or  lactation  should  only 
be  at  the  doctor's  discretion  LEGAL  CATEGORf  P  PRODUCT  LICENCE  NUMBER  000I/S0I0R  DISTRIBUTOR  Zyma  Healthcare.  Holmwood.  RHS  4NU  DATE  Of  PREPARATION  April  I99S  PRICE  £2  S9  0595/08? 
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FOR  THE  RELIEF  OF 
BACKACHE,  RHEUMATIC 
AND  MUSCULAR  PAIN, 
SPRAINS  AND  STRAINS. 
REDUCES  SWELLING 
AND  INFLAMMATION. 

Apply  directly 
lo  the  point  of  pain 


BACKACHE.  RHEUMAT 
AND  MUSCULAR  PAW 
STAINS  AND  STRAIN 
"EDUCES  SWELUNC 
AND  INFLAMMATION 

35mie 


Now  the  painkilling  power  of  Ibuleve  is  also  harnessed  in  a  convenient 
pump  action  spray. 

New  Ibuleve  Spray  makes  it  even  easier  for  sufferers  of  backache, 
rheumatic  and  muscular  aches,  pains  and  strains  to  reach  those 
more  inaccessible  areas. 

New  Ibuleve  Spray.  More  choice  for 
your  customers.  More  sales  for  you. 
More  innovation  from  the  brand  leader. 


PAIN  RELIEF  WITHOUT  PILLS -FOR  THOSE  HARD  TO  REACH  AREA! 


IBULEVE  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd.,  Hitchin.  UK.  Distributed  by  DDD  Ltd.,  94  Rickmansworth  Road,  Watford,  Herts,  WD1  7JJ.  Active  Ingredient:  Ibuprofen  BP  5  0%  w 
Directions:  Apply  5-10  sprays  (1  to  2  ml)  and  massage  into  skin  over  and  around  the  painful  site  Wash  hands  after  use.  Repeat  3  to  4  times  daily  Indications:  For  the  relief  of  backache,  rheumatic  and  muscular  pi 
sprains  and  strains  Precautions:  It  symptoms  persist  for  more  than  a  few  weeks,  consult  a  doctor.  Not  recommended  for  children  under  14  years.  Patients  with  an  active  peptic  ulcer  or  a  history  of  kidney  probler 
asthma  or  aspirin  sensitivity  should  seek  medical  advice  before  using  IBULEVE  SPRAY.  Keep  away  from  broken  skin,  lips  and  eyes.  Not  to  be  used  during  pregnancy  or  lactation.  Keep  all  medicines  out  of  the  reach 
children  Flammable.  Do  not  use  if  sensitive  to  any  of  the  ingredients.  |  FOR  EXTERNAL  USE  ONLY.  |  Legal  category:  [p]PL  0173/0160.  Packs:  35  ml,  RSP  E4.75  inc  VAT  (E4.04  net). 


